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The pandemic cer tainly 
brought new challenges to the 
supermarket industry, and GFIA 
members rose to the occasion. 
You faced supply chain disrup-
tion, panic buying, new pro-
tocols to keep your employees 
and customers safe, all while 
responding to frequently chang-
ing CDC recommendations 
and government regulations. It 
was the perfect storm, but this 
industry continued to feed our 
communities.

After one year into the pan-
demic, the supply chain is still 
being tested, but the biggest 
challenge to many is the dis-
ruption to the labor force. Ev-
eryone I talk to is facing these 
challenges, whether it is f inding 
deli clerks, meat market em-

The New Perfect Storm
By Kathy Kuzava, GFIA President

ployees, depar tment managers 
or cashiers. Truck 
drivers, who were 
already hard to f ind 
before the pandemic, 
are in especially 
high demand due 
to the increase in 
ecommerce.

We now are facing 
the new perfect storm. Congress 
has been paying people A LOT 
of money to stay home, and 
companies in the retail and hos-
pitality industr ies are f inding it 
next to impossible to fully staff 
their operations. If the govern-
ment responds to a pandemic by 
offer ing people more money to 
stay unemployed, what incentive 
will there be to return to the 
workplace?

While additional benefits eased 
the pain for so many 
people who lost their 
jobs due to business 
closings, our industry 
has been looking for 
more workers from 
the beginning of the 
pandemic. The fed-
eral assistance was 
a well-intentioned 

shor t-term benefit.

Between increased unemploy-
ment benefits, stimulus money, 
tax return checks, and increased 
SNAP benefits, employers have 
been faced with the new per-
fect storm.

Georgia’s current unemployment 
benefits top out at $365 a week 
while the federal government 
has been adding an addition-
al $300 weekly. That is the 
equivalent of $16.63 an hour 
for a 40-hour week. (The orig-
inal CARES Act that Congress 
passed added $600 in federal 
money but was reduced to $300 
weekly through September)

Thankfully, Governor Kemp 
has recently announced that he 
has joined several other states 
in ending the additional feder-
al unemployment benefit as of 
June 26th.

Georgia’s economy has come a 
long way since the early days of 
the pandemic and the Governor 
wants to continue that momen-
tum. Unemployment soared from 
3.6% in March 2020 to 12.5% 
in April as local businesses 
and national chains scaled back 

or closed altogether.  Since that 
t ime, Georgia’s jobless rate has 
dropped to 4.5%, but more people 
could be working r ight now. 

Every employer I talk to has jobs 
they cannot f i l l. The Depar tment 
of Labor has repor ted that they 
have recorded at least 406,000 
job openings. Our state can only 
thr ive if employees come back to 
the workforce. 

Our state is fully open for busi-
ness. Continuing to pay these fed-
eral unemployment benefits when 
jobs are immediately available 
would have resulted in ser ious 
and long-term economic damage 
to Georgia businesses and com-
munities. Our industry has sur-
vived tough challenges over the 
last year and WILL survive this 
latest perfect storm!
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Legislative Update 2021
The Georgia General Assembly concluded the 2021 legislative session just after midnight on March 31, 2021. The pandemic, 
partisan politics and protests across the country certainly played a part in this year’s capitol experience.

Legislators and staff had mandatory twice a week COVID-19 testing and daily temperature checks, as leadership worked to keep a 
safe environment for those in the capitol. Lobbyists were asked to test weekly. Masks became second nature for everyone. Many of 
the hallways and committee meeting rooms were closed in an attempt to maintain social distance requirements.

It was no surprise that there were very different opinions on Georgia’s November national election results. While the presidency 
and the two federal senate seats switched from Republican to Democrat, the statehouse remained controlled by Republicans. That 
set the stage for a controversial session.

The most heated topic this year was election reform legislation, with strong opinions on all sides. The Governor says the final 
96-page bill has reforms that make it “easy to vote and hard to cheat.” Opponents believe the bill suppresses voters’ access to the 
polls and several lawsuits have been filed to challenge the new law. Protesters greeted the legislators many days during the session, 
making their opinions known. 

Georgia legislators will be facing redistricting in a special session that will be called later this year. Every ten years, legislators 
use census numbers to ensure that each district has an equal number of constituents. Over the years, the rural districts get a larg-
er geographical area (and fewer legislators representing rural areas) as the population shifts. Whichever party is in charge at the 
statehouse draws the maps and redistricting is always an ugly political battle.

Adding fuel to an already tense environment, the 2022 elections will be here before you know it, and several sitting Georgia legisla-
tors have already announced they will be running for higher positions. The fireworks continue.  Politics is never boring!

Alcohol
Legislators responded to the 
plight of the restaurants by 
passing drinks to-go. Local 
governing authorities also 
have more control in grant-
ing licenses.

SB145 by Sen. Brass 
(R-Newnan), lowers the peti-
tion threshold for a packaged 
distilled spirits license to 
20% of the population (from 
the current 35%) AND also 
allows the process to be 
initiated by a simple local or-
dinance or resolution by local 
governing authorities. Passed

SB236 by Sen. Brass 
(R-Newnan), allows local 
governments to allow food 
service establishments to sell 
sealed mixed drinks (with 

distilled spirits) via curbside 
pickup. Restrictions include 
limiting two mixed drinks per 
order and no more than three 
ounces of distilled spirits. 
Passed

SB273 by Rep. Balinger (R- 
Canton), this bill was amend-
ed  to allow distilleries to, 
in a manner similar to craft 
breweries, to manufacture 
and sell their products on site.  
Additionally, language was in-
cluded allowing brewers with 
100% common ownership 
to transfer products between 
their locations. Passed 

HB392 by Rep. Ridley 
(R-Chatsworth), gives local 
governments more flexibility 
in reducing distance require-
ments from school buildings 

and educational buildings for 
retail package stores. Also 
allows the sale of unbroken 
packages for room service by 
a hotel/motel. Passed

Campaign Finance

SB221 by Sen. Mullis 
(R-Chickamauga), allows 
the creation of “Leadership 
PAC Committees” that allow 
campaign funds to be raised 
without limits and coordi-
nate directly with individual 
candidates, including during a 
legislative session. Passed

Criminal
The Governor’s citizen arrest 
bill passed, but businesses 
can still detain shoplifters.

HB479 by Rep Reeves 
(R-Kennesaw) and others 
(Governor’s bill), repeals 
the citizen arrest law while 
maintaining the shopkeepers 
exemption. The bill clearly 
states that retailers shall either 
release the individual who 
attempted the theft, within a 
reasonable time, or contact the 
law enforcement unit with ap-
propriate jurisdiction. Passed

Economic
Development

SB255 by Sen Mullis 
(R-Chickamauga), would 
support border region retail 
and tourism projects through 
the “OneGeorgia Authority 
Act”, by allowing grants for 
businesses within 25 miles of 
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a state border. The goal is to 
induce businesses to relocate 
or expand businesses in Geor-
gia rather than a border state. 
Passed

Election

SB202 by Sen. Burns (R-Syl-
vania), reforms Georgia’s 
election process by requiring 
absentee ballots to be verified 
by checking identification 
rather than signature, limit-
ing ballet drop box access, 
expanding weekend voting, 
adding new requirements for 
county election boards, and 
including prohibitions on the 
public from the distribution 
of food and water to voters 
waiting in line. (Go to www.
GFIA.org for more details on 
the 96-page bill.) Passed   

Emergency Powers

SB200 by Sen. Anavitarte 
(R-Dallas), provides that 
certain business and religious 
institutions may continue oper-
ations or resume operations if 
they are in compliance with 
applicable safety procedures 
during certain states of emer-
gency. Passed

Food Deserts

SR283 by Sen. Jones (D-Au-
gusta), creates the Senate 
Improving Access to Healthy 
Foods and Ending Food 
Deserts Study Committee. 
The committee is tasked 
with examining Georgia’s 
desert problem and examine 
any changes that should be 
made to this state’s tax and 
economic policies to combat 
food deserts. The resolution 
specifically mentions that gro-
cers are reluctant to locate in 
low-income communities. The 
committee will conduct meet-
ings and report by December 
31, 2021. Passed 

Labor

HB146 by Rep. Gaines 
(R-Gainesville) and others, 
would mandate paid parental 
leave for eligible state and 
local employees. Passed

HB532 by Rep. Werkheis-
er (R-Glennville), changes 
certain provisions relating to 
the powers and duties of the 
Commissioner of Labor. Ad-
ditionally, it changes certain 
provisions relating to eligibil-
ity requirements for extended 
benefits. Passed

Loss Prevention/Retail 
Crime

HB327 by Rep. Momtahan 
(R-Dallas), enacts the Orga-
nized Retail Crime Prevention 
Act, which requires certain 
record keeping requirements 
for the third-party sales of gift 
cards. (Retailers who sell gift 
cards to the end user are not 
included.) Pro-retail market-
place transparency language 
was removed in the final hours 
of Session after opposition 
from online marketplace com-
panies. Passed

Motor Vehicles
HB169 by Rep. Corbett (R- 
Lake Park), requires Commer-
cial Drivers Licenses issued 
after January 1, 2022 to have 
completed a driver training 
course that complies with 
federal law (49 CFR Parts 383 
and 384). Passed

SB102 by Sen. Gooch 
(R-Dahlonega), establishes 
the Georgia Commission on 
E-Commerce and Freight 
Infrastructure Funding, a joint 
legislative study committee, 
focusing on the funding needs 
due to the accelerated growth 
during the pandemic. Passed 

Pharmacy
Another banner year for 
pharmacy! Legislation 
passed to allow pharmacists 
to administer additional 
vaccinations, administer 
COVID-19 tests, and super-
vise additional technicians.
 
HB316 by Rep. Stephens 
(R-Savannah), and others, 
increases the number of phar-
macy technicians a pharmacist 
may supervise from the cur-
rent 3:1 to 4:1. Also stipulates 
that if a pharmacist supervises 
four pharmacy technicians, 
two must be certified. If 
supervising three techs, one 
must be certified. No certifica-
tion is required for pharmacy 
technicians in pharmacies at 
any time during which the 
pharmacist directly supervis-
es less than three pharmacy 
technicians. Passed

HB653  by Rep Jasperse 
(R-Jasper), allows pharma-
cies to order, administer and 
interpret COVID-19 tests. The 
bill was amended to include 
a sunset provision of twelve 
months after the expiration of 
the Federal State of Emergen-
cy. Passed

SB46 by Sen. Burke (R- Bain-
bridge), modifies the vaccine 
protocol by expanding the vac-
cines that can be administered 
by a pharmacist.  Authorizes 
a pharmacist to provide any 
adult immunization scheduled 
recommended by ACIP, Flu 
vaccines for anyone aged 13 
and over and any vaccine un-
der a public health emergency. 
Passed

Taxation/Fees

HB511  a bill backed by 
Governor Kemp and carried 
by Rep. Reeves (R-Kennesaw), 
implements the “truth in fees” 
constitutional amendment 
which stops the diversion of 
fees meant for environmental 

clean-up (ex: tire fees must be 
used for tire clean-up). Passed
HB593 by Rep. Blackmon 
(R-Bonaire), entitled the Tax 
Relief Act of 2021, increases 
the standard deduction for 
Georgians paying state income 
tax to $5,400 for individual 
filers, $3,550 for couples filing 
separately and $7,100 for cou-
ples filing jointly. Passed

Tobacco/Vape

HB287 by Rep. Bonnie Rich 
(R-Suwanee), adds tobacco 
and vapor products to the 
requirements that schools 
provide annual education on 
alcohol and drugs. The bill 
also requires education on 
human trafficking. Passed

Tort/Liability
Protection
The trial attorneys once 
again showed their strength 
by blocking several pro-busi-
ness bills, but an expansion 
on COVID-19 liability did 
pass this year.

HB112 by Rep. Kelly 
(R-Rockmart), extends 
COVID-19 liability protec-
tions (unless claimant proves 
gross negligence) for business-
es and other covered entities 
until July 14, 2022. A rebutta-
ble presumption of risk exists 
if an entity posts a sign at the 
entrance. (GFIA can provide 
the language if you are inter-
ested.) Passed

Utilities

SB150 by Rep. Williamson 
(R-Monroe), prohibits local 
governments from prohibiting 
the connection or reconnection 
of any utility service based 
upon the type of energy source 
or fuel. Passed
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Alcohol

HB805 by Rep. Carpenter 
(R-Dalton), would repeal state 
and local excise taxes on al-
coholic beverages and replace 
with an additional 1 percent 
sales tax. Pending

Coin Operated
Amusement Machines 
(COAM)
Three COAM bills were in-
troduced this session, but none 
passed. Pending

Dextromethorphan 
Sales Prohibition
Minors
Found in many cough and 
cold medications, a bill to re-
strict certain sales to minors, 
came close, but never passed 
this session. 

SB92 by Sen. Robertson 
(R-Columbus), started as a bill 
to prevent the sale of dextro-
methorphan to individuals 
under 18. Passed the Senate 
but was stripped and replaced 
with other language on a total-
ly different topic in the House. 
Pending

HB117 by Rep. Wilensky 
(D-Dunwoody), started as 
a bill to address colitis and 
THC oil. Passed the House, 
but was stripped in the Senate 
and replaced with language 
from the original SB92, which 
would prevent the sale of 
dextromethorphan to individ-
uals under 18. Confused yet? 
Pending

Labor
So many labor bills were in-
troduced, it was hard to keep 
up! From a $15.00 minimum 
wage to mandated paren-

tal leave, all the bills below 
are pending for next year’s 
session.

Minimum Wage / Overtime / 
Wage (all pending)
•HB116 by Rep. McLain 
(D-Lawrenceville), increases 
minimum wage to $15.00.
•HB 55 by Rep. Bazemore 
(D-Riverdale), prohibits po-
tential employer from seeking 
salary history information 
from previous employer.
•HB371 by Rep. Gunter 
(D-Blairsville), makes it 
unlawful to prohibit employees 
from discussing wages.
•HB584 by Rep. Boddie 
(D-East Point), mandates that 
an employee would receive 
overtime for time worked 
between 8 and 12 hours in 
any period whether or not that 
period occurred in a calendar 
year.

COVID-19 (all pending)
•HB699 by Rep. Frye (D-Ath-
ens), mandates COVID-19 
protections.
•SB291 by Sen. Jordan (D- 
Atlanta), includes COVID-19 
as an occupational disease for 
essential workers for claims 
of exposure between 3/20-
7/23. Defines essential worker 
as anyone who cannot work 
remotely.
•HB 700 Rep. Frye (D-Ath-
ens), makes COVID-19 an 
“occupational disease”.

Family Leave (all pending)
•SB55 Sen. Butler (D-Stone 
Mountain), the Georgia Family 
and Medical Leave Act, cre-
ating a trust fund to provide 
a percentage of salary for 
employees unable to work in 
certain due to illness and other 
conditions.
•HB698 Rep. Frye (D-Athens), 
mandates parental leave
Other Labor Bills Introduced 

(all pending)
•HB99 by Rep. Stephens 
(R-Savannah), Restroom Ac-
cess Act, requires retailers to 
allow customers with certain 
medical conditions access to 
restrooms (regardless if re-
tailer typically does not allow 
access to restrooms)
•HB650 by Rep. Cannon 
(D-Atlanta), creates private ac-
tion for employers who do not 
make reasonable accommo-
dations to job applicants and 
employees for circumstances 
related to pregnancy. 
•HB391 by Rep. Thomas 
(D-Atlanta), requires employ-
ers to develop and implement 
policies against workplace 
violence.
•SB278 by Sen. Merritt 
(D-Grayson), creates a cause 
of action if employer reports 
illegal activity by another 
employer.
•HB549 by Rep. Nguyen 
(D-Atlanta), defines workplace 
harassment.
•HB348 by Rep. Davis 
(D-Stone Mountain), provides 
for the payment of certain 
unemployment benefits if an 
initial decision as to an indi-
vidual’s claim has not be made 
within a certain time.  
•HB746 by Rep. Lim (D-Nor-
cross), specifies the action an 
employer must take to provide 
a safe environment.
•HB847 by Rep. Smith 
(D-Marietta), Prohibits 
employers with 30 or more 
employees from retaliating 
against an employee who takes 
time off as a result of domestic 
violence or physical abuse.
•HB849 by Rep. Smith 
(D-Marietta), adds human 
resources and superviso-
ry personnel who work for 
businesses with five or more 
employees to the list of man-
datory reporters of child abuse 
for minor employees.

Tort (all pending)

SB52 by Sen. Thompson 
(R-Cartersville), provides 
standards for cybersecurity 
programs to protect businesses 
from liability and to provide 
for affirmative defenses for 
data breaches of private infor-
mation. 

SB190 by Sen. Cowsert 
(R-Athens), would eliminate 
“phantom” damages in civil 
cases resulting from injury or 
death to a person, by limiting 
recoverable damages to those 
expenses paid by, or on behalf 
of, the claimant to health care 
providers for medically neces-
sary care.

SB191 by Sen. Cowsert 
(R-Athens), would allow Geor-
gia juries in vehicle crash law-
suits to consider an occupant’s 
failure to use a safety belt 
when they determine issues of 
fault and damages.

SB155, by Sen. Gooch 
(R-Dahlonega), would allow 
Georgia juries to consider 
failure to wear a safety belt or 
safety restraints for children 
as admissible evidence in civil 
actions.

Solid Waste/Plastic Bag 
Restrictions
Plastic bag prohibition bill 
saw no action this year

SB104 by Sen. James (D-Col-
lege Park), prohibits the 
distribution of certain bags 
made of plastic film and items 
made of polystyrene foam by 
certain retail establishments 
with some exceptions. Any 
distribution would be consid-
ered a misdemeanor for each 
infraction. Pending

Notable bills that did NOT pass, but are viable for the 2022 legislative session:

Hear the inside story on the 2021 session directly from state legislators during the Friday
& Saturday legislative breakfasts at our annual convention!
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2021 

Food Industry for Good Government
We thank the following members for their commitment to our political efforts!

Platinum Level: $10,000 +
The Kroger Company

Publix Super Markets, Inc.

Gold Level: $2,500 +

Silver Level: $1,000 +
Food Depot

Food Lion LLC
J.T.M. Corporation (Piggly Wiggly)

McDaniels Piggly Wiggly

Merchants Distributors, Inc.
RBG Foods

Walmart

Club Level: $25 +

Bronze Level: $250 +

Quality Foods, Inc.

C&J’s Supermarket SpartanNash Company

Adams Food Center
Crook’s Marketplace 
Dill’s Food City, Inc.

Ellaville Piggly Wiggly
Foodfresh

Foothills IGA
Harvest Sherwood Foods

Ira Higdon Grocery Company
J & J Foods, Inc.

Jones Red & White
Little Giant Farmer’s Market
Market Grocery Company

Northeast Sales, Inc.
Piggly Wiggly Alabama Dist. Co. 

PMA Supermarkets, Inc.
Reynolds Foodliner Inc.

UNFI
West Foods



“The Voice of the Food Industry in Georgia” 7

L E G I S L A T I V E  N E W S

Every day during the legislative session, the GFIA provides a variety of snacks to stock the senate anteroom, 
adjacent to the senate chambers. Many of the days go well into the evening, and legislators know they can count 
on the GFIA when they need a quick bite.

This year, we were well stocked with fruit, nuts, coffee, crackers, cookies, chips and granola bars – all individ-
ually wrapped of course! For a special sine die treat, freshman Senator Russ Goodman brought in samples of 
delicious cobbler from his company, The Great American Cobbler Company. (You can try some for yourself at 
this year’s convention—delicious!)

Thanks to the following Georgia Food Industry Association members who provided product or contributed 
money to purchase supplies this year:

Senator Brian Strickland 
appreciates the daily fruit 
provided by the GFIA

Senator Steve Gooch keeps 
going strong with a snack of 
delicious cashews

Senator Russ Goodman and 
his cobbler are popular with 
Senators Kay Kirkpatrick and 
John Albers

Lt. Governor Geoff Duncan 
votes YES on some hot 
blackberry cobbler! 

Senate Rules Chairman Jeff 
Mullis needs all the energy he 
can get for another marathon 
day at the capitol

Representative J. Collins 
enjoys his favorite snack

Senator Blake Tillery needs a 
boast of energy from a Belvita 
bar before presenting the 
budget. 

“An apple a day keeps the 
doctor away,” according to 
Senator David Lucas

Senator Ed Harbison loves his 
Emerald cashews and Snyder’s 
pretzels

Campbell Snacks
Don Francisco’s Coffee

Food Lion
M & M Mars Candies

Mondelez International
Publix Super Markets, Inc.

The Kroger Company

Product donations were provided by:

GFIA Members Once Again Feed Our Hungry Legislators!

All the Food Lion granola bars and 
Lance peanut butter crackers were 

gone before we could get a picture!
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Supermarket Industry Lobbies for Key Policies 
During Virtual “Day in Washington”
A group of dedicated Georgia retailers makes an annual trip 
to our nation’s capital to advocate for the key policy issues 
affecting the grocery industry. This year our group connected 
virtually with our Congressional delegation during April’s 
“Day in Washington” supermarket industry fly-in. While this 
year’s virtual conference was certainly different, supermarket 
executives across the country once again joined the National 
Grocers Association (NGA) and the Food Industry Association 

(FMI) to ensure our issues were heard.

Grocers focused on legislative issues important to their businesses, such as reforming the U.S. 
card payments system, maintaining a fair tax code, eliminating pharmacy direct and indirect 
remuneration (DIR) fees, and strengthening federal nutrition programs. Our members gave the 

legislators personal examples on how the issues were affecting their businesses. They strongly encouraged Congress to 
investigate anticompetitive practices in the credit card industry. 

While grocers constantly find ways to generate savings to pass along to their customers, one expense that has continued to 
grow is the price of accepting credit cards. Applied to millions of transactions each day, interchange or swipe fees ac-
counted for more than $90 billion of the overall $116.4 billion in card processing fees – usually the second or third highest 
cost of doing business behind wages and health benefits. 

The grocery industry is a highly competitive market with slim profit margins. “There is a very thin line between running 
a successful business and going broke”, according to GFIA board member Tom Coogle. 

For the Georgia delegation, this year’s event was bittersweet, because we were missing Moses White, Wayfield Foods, 
who passed away one year ago. Moses, who never met a stranger, had a special way of uniting people. Everyone who had 
the honor of visiting a Congressional office with Moses will never forget this special man.

Thanks to this year’s GFIA delegation that included Warren Brown, Quality Foods; Tom Coogle, Reynolds Foodliner; 
Greg Crook, Crook’s Marketplace; Michael Gay, Foodfresh; Ron Edenfield, Wayfield Foods; Verlin Reece, Quality Foods; 
Skip Vaughan, Pepsi Beverages North America; John West, West Foods; and Andre White, Wayfield Foods.

Our message to Congress concerning the mounting fees on card payments:

1. U.S. grocers pay billions of dollars in card processing fees every year and have no ability to negotiate these set fees. 

2. High credit card fees inhibit a grocer’s ability to grow, invest in jobs and result in higher food prices for everyone. 

3. Consumers continue to shift to card payments and expect their grocer to accept them. (Cards account for over 63% of trans-
actions and almost 100% for online.).

4. Congress needs to investigate and implement reforms to bring competition and transparency into the credit card market.

Please join us in the fight against rising transaction fees! Contact your federal legislators and ask for their help. To find contact 
info for your elected officials in Washington, visit www.usa.gov/elected-officials.
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Commercial Insurance  
Property & Casualty | Life & Disability Income

Workers Compensation | Bonding
Business Succession and Estate Planning

Federated Mutual Insurance Company 
and its subsidiaries*

federatedinsurance.com
21.01  Ed. 5/21  |  *Not licensed in all states.  
© 2019 Federated Mutual Insurance Company

Confidently place people behind the 
wheel of your company vehicles with 

the help of driver screening tools and 
risk management resources.

You Hold the Keys

Scan to learn how to help your company 
drivers make it home safe today.

Please make Please make 

it home safe it home safe 
today.today.
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WHY PHANTOM DAMAGES COST EVERY GEORGIAN
Nuclear verdicts and liability exposure continue to drive up the cost of doing business in Georgia at alarming levels. Georgia now 
ranks in the top ten “Judicial Hellholes” in the country, and 41st in a national legal climate survey conducted by the US Chamber of 
Commerce. Even worse, the average Georgia family now pays over $3,500 in liability expenses annually – passed on in the cost of 
goods of every retail purchase. 

The major driver of these runaway costs is an antiquated Georgia law which allows for the recovery of infl ated medical damages, or 
what have become known as “phantom damages”. To provide an example of how this plays out in practice, medical providers sub-
mit what is referred to as a billed rate. This is the “sticker price” for any given medical procedure. This is also the price the plaintiff 
gets to show a jury during trial. What the jury does not see, however, is the actual amount the plaintiff (or plaintiff’s health insurer) 
pays for the medical procedure. This could be the contractual rate the medical provider has negotiated with a health insurance com-
pany, or a signifi cantly reduced rate that the medical provider negotiates with the plaintiff’s attorney when it comes time to settle a 
case. 

Georgia’s current law allows for plaintiffs to present evidence of the sticker price to a jury while preventing defendants from pre-
senting evidence of the lesser amount that was actually accepted by the medical provider (and paid by the plaintiff or otherwise) 
for the medical treatment. Under legislation introduced this session, plaintiffs would still be fairly compensated for their medical 
expenses and will likewise be entitled to compensation for their “pain and suffering,” which is a separate element of damages to 
which a plaintiff is entitled. 

However it comes as no surprise that the opposition fi ghts hard to protect the current system that is not business friendly, and the 
proposed reform legislation is yet to pass Georgia’s legislature. GFIA’s government affairs team will continue the fi ght for tort 
reform and a fair system for all Georgians. 

Northeast Sales and its supporting brands are proud sponsors of GFIA



“The Voice of the Food Industry in Georgia” 11

G F I A  N E W S

How to Handle an Active Shooter
Within the last six months, the grocery industry has experienced tragic active shooter situations in several states 
across the country. Are your employees trained in how to respond if a senseless act of violence comes to your loca-
tion? With mass shootings on the rise, it is timely to look to the U.S. Department of Homeland Security’s advice on 
how to respond to an active shooter.

Situations involving active shooters are unpredictable and evolve quickly. Typically, the immediate deployment of 
law enforcement is required to stop the shooting and mitigate harm to victims. However, because active shooter 
situations are often over within 10 to 15 minutes, which may be before law enforcement arrives on the scene, it is 
important to prepare your team to deal with an active shooter situation. 

How to respond when an active shooter is in your 
vicinity:
Quickly determine the most reasonable way to protect 
your own life. Remember, customers are most likely to 
follow the lead of managers and employees during an 
active shooter situation. 

During an active shooting:
1. Evacuate
If there is an accessible escape path, 
attempt to evacuate the premise. Be sure 
to have an escape plan in mind, leave 
your belongings behind, and help others 
escape if possible. 

2. Hide out
If evacuation is not possible, find a place 
where the shooter is less likely to find 
you. Provide protection if shots are fired. 
Prevent an active shooter from entering 
your hiding place by locking the door and 

blockading the door with heavy furniture.
Call 911 when you are safe. Experts say that if you are 
unable to talk or describe your location, leave your 
phone on silent and let the dispatcher listen. 

3. Take action against the active shooter
As a last resort, and only when your life 
is in imminent danger, attempt to disrupt 
and/or incapacitate the active shooter. 
Experts advise being as aggressive as 
possible against the shooter and doing 

things like throwing items and using whatever you can as 
a weapon.

When law enforcement arrives:
Experts advise that you stay calm and follow officers’ in-
structions. Put down any items in your hands, raise your 

hands above your head, and keep your hands visible at 
all times. The first officers on site are not there to assist 
injured individuals; they are there to locate and stop the 
shooter. Emergency medical personnel will treat and 
remove any injured persons.

After the shooting:
When you have reached a spot that is safe from the 
shooting or the incident is over, law enforcement will 
likely keep people in the area until the situation is in 
control and they have talked to witnesses.

After the shooter is no longer a threat, management 
must take an accounting of all individuals assembled at 
a designated point to determine if anyone is missing and 
potentially injured. Determine a method of contacting 
any families affected by the shooting. Understand the 
psychological effects an active shooter incident could 
have on survivors and provide access to counseling.

Training your staff for an active shooter situation:  
To best prepare your staff for an active shooter sit-
uation, create an Emergency Action Plan (EAP), and 
conduct training exercises with your employees. Plans 
should be created in collaboration with your human re-
sources or training department, your management team 
and local law enforcement. 

An effective EAP includes information on reporting 
emergencies of all kinds, evacuation policies and pro-
cedures, contact information for management, local 
hospitals and an emergency notification plan.

For access to the full Active Shooter guidance doc-
ument from the Department of Homeland Security, 
which includes information on creating an EAP, go to 
GFIA’s website, www.GFIA.org. 
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Wednesday, July 14
Registration & Mayfi eld Ice Cream Station
open from 3:00pm - 7:00pm
Begin your journey on Wednesday evening with 
our exclusive Diamond Sponsor Welcome 
Party. Diamond sponsors, all retailers, whole-
salers, GFIA board of directors and Foundation 
trustees are invited for cocktails and hors 
d’oeuvres from 6:30pm-8:00pm.

Thursday, July 15
Registration open from 7:00am - 6:00pm
After 9:00am, “Chart Your Course” to stop by 
the Mayfi eld Ice Cream Station and Snack 
Shack on your way to check in at the GFIA 
registration desk. Hot lunch is served from 
11:30am – 1:30pm. 

Don’t miss the Wine Tasting from 5:00 –6:00pm. 
This event will feature a host of wine selections 
and experts to answer all of your questions.

At 8:00pm, sail on over and join us at the 
Opening Night Party as we enjoy a night of 
games, food and entertainment for the whole 
family! Kids are invited to dress up like mer-
maids, hula girls, fi shermen, or pirates of the 
sea! Shell out big clams at the Silent Auction
scholarship fundraiser held throughout the eve-
ning. If you are a fan of our annual Best Bagger 
Contest, don’t worry – you can catch all the 
excitement at the Georgia State Fair 
in October.  

CHART THE COURSECHART THE COURSE

Friday, July 16
Registration open from 7:00am - 1:00pm
Grab some provisions at the Snack Shack
between 9:00am – 3:00pm, hot lunch served
between 11:30am – 1:30pm. 

Legislative Breakfast 7:30am – 9:00am 
Enjoy a delicious breakfast as you listen to an 
update on this year’s legislative session from 
some of Georgia’s top elected leaders.  Get 
the behind the scenes story on legislation and 
issues that affect Georgia’s grocery industry.

Seminar (9:30am-10:30am)
“What’s Happening in Washington?”
Join Greg Ferrara, President and CEO of the 
National Grocers Association as he gives us an 
insider’s perspective on the new administration 
and the issues affecting the supermarket indus-
try. Hear the latest on key tax issues, stimulus 
programs, reforming the U.S. card payment 
system, and the future of federal nutrition pro-
grams.

Ferrara previously served as NGA’s Executive 
Vice President and chief lobbyist. He brings 
a wealth of experience in the industry having 
managed his family’s century-old supermarket 
in New Orleans before the store was ultimately 
destroyed in Hurricane Katrina.
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IMPORTANT NEWS FOR
FAMILIES ATTENDING
THE CONVENTION
We are not hosting a GFIA scheduled Kids/
Teen program; however, the OMNI has a 
program available that you can book direct-
ly with the resort. Need babysitting? We are 
compiling a list of GFIA teen members who are 
available to babysit during convention events. 
Contact the GFIA offi ce to volunteer, or if you 
need a referral. 

Seminar (10:45am-12:15pm) “Georgia’s 
Supermarket Industry – Post Pandemic” 
The effects of COVID-19 have steered us into 
uncharted waters – and we have discovered new 
territories along the way. We have assembled 
a group of industry professionals who will each 
give their unique perspective on how the pan-
demic has shaped a new future for our industry. 

Our panel of GFIA experts have navigated 
through panic buying, product shortages, labor 
challenges and employees that became heroes 
overnight. What lessons did they learn?  Every 
member will benefi t from the discussion on how 
to navigate the post- COVID world. 

Independent retailers and wholesalers – follow 
the tide from the seminars to the Independent 
Council Luncheon from 12:45pm-1:45pm. Don’t 
miss this opportunity to spend time with your 
peers and leave with some valuable and practi-
cal tips to strengthen your business! For those 
not attending the luncheon, swim on over to the 
Snack Shack for hot lunch until 1:30pm. 

Be sure to head back by 6:30pm for our 
Friday Evening Cocktail Party & Dinner, “A 
Three Hour Tour”. Dress up as your favorite 
Gilligan’s Island character (or summer cruise 
casual) and join us for all the fun – drinks with 
fellow seagoers, tall fi sh tales at dinner, and 
pandemic-friendly entertainment. 

Saturday, July 17
Legislative Breakfast 8:00am - 9:30am
Enjoy another delicious breakfast as you listen 
to more elected offi cials bring you news from 
under Georgia’s gold dome. Hear legislators’ 
perspectives on the issues facing our industry.  

Decision Maker Exhibit Show
9:45am – 11:45am
(Retailers and Wholesalers only)
Before the trade show opens to all attendees, 
our exhibitors host a VIP preshow for retailers 
& wholesalers to sample products and see new 
offerings. 

GFIA Trade Show 12:00pm – 2:00pm
(time subject to change)
The GFIA trade show is a must “sea” as booths 
are decked out to Chart the Course. More than 
80 vendors will have their products and services 
on display.  Visit each booth to win prizes, learn 
about new products and enjoy some family fun 
at this popular event! 

Chairman’s Cocktail Party, Awards Dinner &
Dessert Party  7:00pm – 10:00pm 
The convention wraps up on Saturday evening 
as we take our ships back to port in celebration 
of our industry’s achievements. We will recog-
nize our convention sponsors, industry lead-
ers and present this year’s prestigious Legacy 
Award. 
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Please Join Us in Welcoming These
David Wolfson
David.Wolfson@Delicato.com
(404) 578-0348
Delicato Family Wines is one of the fastest 
growing wine companies in the U.S., and a 

family-owned winery with nearly a century of history of farming grapes in 
California and of crafting superior quality wines. Anchored by a long-term 
focus, the Indelicato family have infused their culture of integrity, hard 
work, and high standards into the fabric of the dynamic wine company 
they’ve built. Three generations of the Indelicato family have steered the 
winery to the position it holds today. With total sales of more than 16 
million cases per year and more than a decade of sustained double-digit 
growth, Delicato Family Wines is the sixth largest winery in America and 
the sixth-largest exporter of branded wine from the USA. Icon Brands 
include Bota Box, Noble Vines, Z. Alexander Brown, Black Stallion Napa 
Valley, Diora, Three Finger Jack, & Gnarly Head. 

Kevin Kaseta (770) 312-1064 • kevinkaseta@craftedbrands.com
Crafted Brands is a producer, supplier and representative of terroir-driv-
en, respectfully-grown and crafted wines from the US delivering on 
High Quality + Genuine Story + Great Price.  The company’s offerings 
extend from the Clos LaChance Estate in Santa Clara Valley, California to 
the exceptional wines of Winemaker Bill Knuttel in Sonoma, CA to Good 
Measure Horse Heaven Hills located in Washington State.  Since incep-
tion, the Crafted Brands DNA has been powered by our dedication to, and 
enthusiasm in, presenting the quality and craft of winemaking.   

Danny Dunbar (678) 699-7867 • danny@stratusgp.com
Stratus Group Duo LLC exists to create brands that bring healthy, func-
tional and convenient beverage options to the masses, making it easy for 
people of all backgrounds to choose a drink that supports wellness. 
Perfect Hydration Alkaline Water: The entire team at Perfect Hydration 
is committed to producing the fi nest water possible. Clean, purifi ed 
water that goes through a premium, proprietary fi ltration and alkalizing 
process, Perfect Hydration offers you one way to live a better life. It’s not 
everything, but it’s what we do.
KÖE Organic Kombucha: KÖE is the only kombucha that’s fruit-for-
ward, USDA Organic and packed with probiotics. KÖE was created for 
non-kombucha drinkers - people who want a healthy beverage that’s also 
enjoyable.

mark@coxsales.com
Georgia retailers have called on Atlan-
ta-based Cox Sales & Service as their go-to 

for shopping carts and rolling equipment for over 40 years. 
“Your shopping cart resource since 1977”  www.coxsales.com

Rich Busch
rich@redtazz.com 
(904) 210-7845

Red Tazz is a fast-growing premium energy drink developed to give 
consumers what they had always been looking for... quality, taste, and at 
a better price. Our Classic and Zero Sugar offerings are produced with the 
highest quality ingredients and packaging, that allows Red Tazz to place a 
Vegan Certifi cation label on every can! Vegan Certifi cation lets consum-
ers buy with confi dence without having to scrutinize the ingredients on 
every label. Find more information at www.redtazz.com. 

Scott Siegel
scott@momentumcpg.com
(978) 881-4069
At Momentum CPG, our business is helping 
small to mid-sized CPG companies achieve 
sales success.  We deliver sales strategy and 

outsourced sales leadership to give our clients what they need to achieve 
their goals for success. We build a custom action plan based on an assess-
ment of the existing strategy, processes, people, and leadership. Then, 
we help execute the plan and scale the business to the next level. Our 
Process is to deliver the sales strategy, sales process(es), sales team and 
identify the right partners to provide a sustainable approach to future 
growth. For more information, please visit http://momentumcpg.com.

Sanitizer Supply, LLC
Joseph Richburg
joseph@mysanitizersupply.com
(678) 237-5594

Proud manufacturer of Clean Freak Hand Sanitizer by EcoFreaks
Sanitizer Supply was founded in 2020 as a part of the Millennium Group 
to help support the demand for sanitizer due to Covid-19. We are now 
a fully operational sanitizer and personal wipe manufacturer under the 
brand EcoFreaks. Unlike most who began producing hand sanitizer 
during this time, we are here to STAY! To see more about our EcoFreaks 
brand, check out ecofreaksusa.com today!

Antonio Little-El
antonio@arkadbizsolutions.com
(404) 889-6617
Arkad Business Solutions is a Specialized Tax 
Credit & Cost Mitigation Consulting Firm. We 
help business owners to take advantage of 

federal, State, and local tax credits and incentives, such as Hiring and 
R&D Tax Credits, Cost Segregation Studies, Workman’s Comp Mitigation, 
& many others. We work with the business’s tax professionals to increase 
cash fl ow & or greatly reduce their tax bill. If we cannot fi nd any savings, 
there is NO cost. We also offer other affordable business solutions such 
as business legal plans to help protect the business & increase effi ciency. 
For more info, visit www.arkadbizsolutions.com.



Jimmy Allen
jallen@loudlemon.com
(770) 710-4120
LIVE OUT LOUD
Loud Lemon was created to give Hard Seltzer 
drinkers a more fl avorful beverage option to add to 

their routine and to provide full calorie FMB drinkers a healthier option 
without sacrifi cing fl avor. At only 5 grams of sugar, Loud Lemon delivers a 
line of Lemonades and Flavored Lemonades made with 5% Lemon Juice, 
Natural Flavors and our cane sugar brew process to achieve a delicious 
beverage at 5% Alc / Vol.

Kelly Smith  (732) 540-5291 • kelly.smith@ferrero.com
For over 70 years, Ferrero has created products loved by generations. 
We’ve grown from a bakery in Alba, Italy into the third largest confection-
ery company in the world. Ferrero entered the North American market 
in 1969 and continues to spread joy with Ferrero Rocher®, Nutella®, 
Kinder®, Tic Tac® and Fannie May® chocolates. Ferrero Group expanded 
its portfolio in 2018 with the addition of Butterfi nger®, Crunch®, Baby 
Ruth®, 100Grand®, and other legendary chocolate brands. 

Follow @FerreroUSA on Twitter and @ferrerousacorp on Instagram. 
www.ferreronorthamerica.com

Doug Wilcox
Douglas.Wilcox@biosteel.com
(678) 453-8734
IT’S JUST THE TRUTH

Long before there was even a brand name, our original Pink Drink made 
its way into the most prestigious locker rooms in professional sports, 
popping up on TV screens and social media feeds everywhere.Affection-
ately known as #DrinkThePink, it became highly regarded for its premium 
ingredients and sugar-free formula. Shortly thereafter, the BioSteel brand 
was born.
Our mission is to create the healthiest and most trusted sports nutrition 
products on the planet. The best kept secret in sports is no longer a 
secret. 

Chris Huff
chris@greatamericancobblercompany.com
(912) 282-3443
From our Family Farm to Your Table
Great American Cobbler Company is family 

farmer-owned and operated. We’ve been growing fruit for generations 
and we’re applying our passion for growing fruit to making our quality 
products. Our production facility is located in South Georgia, and we’re 
creating jobs right where we farm. We’re excited to be positively impact-
ing our rural communities. All our products are handcrafted with 100 
percent American grown fruit.

Jon Schwartz
jschwartz@harpoon.com
(617) 574-9551
LOVE BEER. LOVE LIFE. SINCE 1986.
It all started in 1986 with three college buddies 

and a shared love of beer. Since then, Mass. Bay 
Brewing Company (Harpoon, UFO, Arctic Chill) has grown into a highly 
successful employee owned company, operating two breweries in New 
England and distributing our beer throughout the country. Look for us at 
the GFIA convention in July!

Albert Sye
albertsye@zenwtr.com
(404) 931-3483
We are Thirsty for Change. 

Change starts with us. Let’s work to restore our oceans together. 
zenWTR® is the only beverage in the world made from 100% recycled, 
Certifi ed Ocean-Bound Plastic and is dedicated to rescuing 50 million 
pounds of plastic by 2025. Together, let’s rescue our oceans and protect 
the world for future generations.

Marco Achirica 
machirica@2amigosdistributions.com 
(770) 936-3031
2amigos was founded in 2011 as a direct 

distributor of prominent Latin food brands (snacks, sweets, beverages 
and groceries) in the southeastern United States. Our vision is to provide 
excellent customer service as a leading innovative distributor and mar-
keter of Latin products. We seek not only to sell products, but to create a 
connection with consumers that provides them with a nostalgic memory 
of their country and childhood. Please visit our product showcase at the 
GFIA convention trade show in July. 

John Black
john@threetavernsbrewery.com
(912) 547-9719
From inception, the slogan for Three Taverns has been 
transcendo mediocris, or “surpass the ordinary.” It is 

deeply woven into our very being and expresses itself in everything we 
do. 
Artful care defi nes the styles we brew and the glasses we use, the stories 
behind the names and the label designs, the way we mash grain and pro-
duce wort, our selection of hops, the spices and sugar sometimes added 
to the boil kettle, and fi nally, the careful, almost spiritual attention given 
to the fermentation process where yeast transforms wort into beer. 
Stop by one of our tap room locations or purchase our craft beers at 
retailers throughout the state, and TASTE THE ADVENTURE. Visit our 
website at www.threetavernsbrewery.com to learn about our beers and 
what inspires us to greatness!
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RECORD BREAKING 25th YEAR!
GFIA Education Foundation Offers More than $168,000 to Deserving Students!
The GFIA Scholarship Program … Another Great GFIA Membership Benefit!

2021 has been an unpredictable year for most. The pandemic changed how we approached fundraising and an-
nual events. Since 1996, the Georgia Food Industry Education Foundation (GFIEF) has provided scholarships 
to deserving students in our industry. We were unsure what to expect, but funding for the 2021-22 program 
brought us record setting numbers … 133 scholarships worth $168,300 were offered! Over the last 25 years 
the Foundation has awarded over $2 million dollars in scholarships. These awards are provided directly to 
students employed (or whose parents are employed) in our industry.  

The scholarship program accepts applications Jan 4 – March 4 annually.  This year we accepted 373 appli-
cations; 283 of these were completed and eligible for consideration … the most completed applications we 
have had in over 10 years! All signals indicate that our members, and your employees, are VERY interested in 
scholarships. The GFIA is proud to offer this valuable member benefit to all members ... retailers, wholesalers, 

and suppliers! If you want more information on how to promote the program or fund awards, please contact Nancy McPherson at NMcPherson@
GFIA.org. 

The Foundation is verifying applications at this time and a full slate of winners will be finalized and contacted later this month.  

Funders Make It Possible!
A huge THANK YOU to the companies who directly fund awards and to all our GFIA members who support 
Foundation fundraising events such as the golf tournament and auctions... each of you make these awards 

possible! Together, we are directly impacting the lives of students associated with our industry.

B & T’s Grocery
Dill’s Food City, Inc.

Empire Distributors, Inc.
Food Depot

Food Lion LLC
Foothills IGA Market

Freshway Market & Giant 
Mart Foods

Ira Higdon Grocery Company
J & J Foods, Inc. 

The Kroger Company
Market Grocery Company

Milkco, Inc.
Nam Dae Mun Farmers 

Market
PepsiCo Beverages North 

America
Piggly Wiggly Alabama
Distributing Company

Publix Super Markets, Inc. 
Quality Foods, Inc. 

RBG Foods 
Reynolds Foodliner, Inc.

Wayfield Foods, Inc. 

Anheuser-Busch, Inc. & The GA Wholesaler Family
Blue Bell Creameries 

Coca-Cola Bottling Company UNITED, Inc.
Heineken USA

Linea Private Wealth Management 
PepsiCo Beverages North America

Piggyback Award Funders
86 Piggyback Awards worth $95,500

funded for 2021-22
Piggyback awards are available only to the sponsoring company’s 

employees. The awards are funded by the company, but the 
program is managed by the Foundation. Awards range from 

$500 to $2,500 each, and the number of awards funded varies by 
company. Offering a scholarship is a great employee benefit … 
we would love to help you start a program for your company! 

Sponsored Award Funders
7 Sponsored Awards worth $5,600 

funded for 2021-22
Sponsored awards are funded by GFIA Associate or Wholesale 

members for their retail / wholesale customers. Awards are 
available to employees of GFIA member companies who meet 

the established award criteria. Funding a sponsored award 
in the name of your company is a great way to support your 

customers.   
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Help CHART THE COURSE for Future Scholarships!
Our Annual Silent Auction is Back!

We look forward to welcoming our members and families back for the 2021 Annual Convention!
We know everyone missed the exciting Silent and Live Auctions … and so did we!  The Trustees 
are hard at work planning this year’s fundraisers and YOUR help is needed more than ever!  
• cash & item donations are welcome and we are accepting them NOW!  Please contact the GFIA  
   offi ce at (770) 438-7744 to make your donation.
• NEW!  A photo preview of the auction items will be posted … on-line bidding will be open   
   early so everyone can take part … Bid! Bid! Bid!

GFIA Scholarships Funded by the Foundation*
In addition to the Piggyback and Sponsored Awards, the Foundation funded 40 additional 
scholarships this year worth $67,200. Thank you to all the GFIA members who support the 

Foundation through fundraisers such as the golf tournament and silent / live auctions. 

Foundation awards are also made possible by the generous support of:
      $15,000 grant from Publix Super Markets Charities
      $20,000 contribution from a joint effort between Kroger and Georgia Crown
      $10,000 contribution from a joint effort between Publix Super Markets and Georgia Crown
      $7,000 contribution from Walmart Foundation

*Foundation awards are available to employees of all GFIA member companies who meet the established award criteria.
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GFIA Mourns the Loss of Industry Greats
The recent passing of these three industry leaders fi lls us with sadness. We are honored to have had them in our ranks, 
and are looking to the next generation to continue their legacy of hard work and passion for the grocery industry. 

Raymond Johnson
Co-Founder, Food 
Depot
Raymond Johnson and Gerald 
Taylor founded Food Depot in 
1975, and have been loyal 
GFIA members for many 
years. We were saddened to 
learn of Mr. Johnson’s 
passing last November. We 

feel that his legacy was best expressed by his friend and fellow 
GFIA member, Tom Koch, so we included his heartfelt senti-
ment below.

“Raymond and his partner, Gerald Taylor, epitomize that 40 
years of hard work, Christian values and a sound marketing 
plan bring success. They bought a store that was doing very 
little business in Stockbridge, GA. They had 1 cashier. They 
ran the business together - Gerald would start on one side of 
the store and Raymond on the other. Raymond was very proud 
that he and Gerald had never exchanged a harsh word over 
their 40 year partnership. Food Depot was the fi rst in the area 
to offer the “cost + 10%” format, helping them to succeed in 
a price competitive industry. Today, Food Depot operates over 
40 stores in the Atlanta/Macon area. They run the organiza-
tion with minimal expenses, but keep the stores well stocked, 
friendly and clean. They also treat their employees like family. 
Mr. Raymond, as almost everyone addressed him, was quick to 
share his Christian beliefs and his pleasant disposition. When 
you called on him, you expected two things - to get a big order 
and to leave in a good mood. I cannot think of a man who was 
more respected in the Atlanta Grocery Industry.” – Tom Koch, 
Koch & Associates Food Brokers

Dick Bennett
Sales Marketing
Management Company
Riteway Sales & 
Marketing - Georgia
Many GFIA members knew 
Dick Bennett as an avid golfer 
(he loved the GFIA golf 
tournaments), industry leader, 
loyal friend and family man. 
His passing in December 

2020 left a void for many, but 
we can be encouraged by the legacy he left behind. 
Dick Bennett worked at a grocery store in Dallas, Texas before 

starting his sales career with Keyes Fibre Company (Chinet 
Paper Plates). He excelled in the sales department at Keyes 
until he began his own business - Sales Marketing Management 
Company. SMMC is still operating today under the direction of 
his loyal employees of 20+ years – Randy and Phyllis Bond.
In 1996, Dick joined Riteway Sales & Marketing to oversee 
their Georgia division. He later acquired the business and 
worked with Riteway – Florida and D&T Sales until his pass-
ing. The Riteway - Georgia offi ce has continued operations with 
the support of staff members who had been with Dick for 20+ 
years. His daughter, Susan Haglund, is assisting in the operation 
of the business. The loyalty shown by Dick’s client base and 
staff is a testimony to Dick’s character, knowledge of the indus-
try, leadership and generosity. 

Jim Warren
Associated Grocers of 
the South
Our hearts are heavy with 
the recent loss of one of 
our most loyal supporters 
and GFIA board member, 
Jim Warren. If you wanted 
information about a Georgia 
retailer, Jim was your man. 

He knew his market and his retail customers well. During 
the early days of the pandemic when everyone was working 
from home, Jim was visiting stores and serving his retail cus-
tomers. You can bet that every one of them was familiar with 
the work that GFIA does, too. His dedication to the grocery 
industry was evident, and we are proud that he was our most 
recent winner of the prestigious GFIA Legacy Award. 

Jim was born and raised in Valdosta, Georgia. After fi nish-
ing his degree at Valdosta State University, he was hired to 
manage the local Big Star in Moultrie, Georgia, where he 
met his wife Margaret. Following Big Star, Jim went to work 
for an independent retailer, then began his career as a gro-
cery wholesaler. Over the years, he worked for Ira Higdon, 
Fleming, and Spartan Nash before accepting a position with 
Associated Grocers of the South – where he worked for more 
than 20 years before he passed in March. After many moves, 
of what the Warrens affectionately called the “Grocery 
Gypsy Life,” Margaret asked him one day, “Will you ever 
want to do something else?” Jim’s response was simple. “I 
don’t know anything else. I love this business.” Jim certainly 
did love – his grocers, his company, his association and his 
family. We loved him back and will miss him dearly.

Dick (3rd from left) loved to golf
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Go Less Processed*

*Less processed than white granulated sugar.

Domino® Golden Sugar bakes, dissolves and measures cup for cup just like 
white granulated sugar without compromising performance or taste.
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The Ira Higdon team 
is thankful for GFIA 
and their continued 

support

CAIRO, GA IRAHIGDONGC.COM

MARK YOUR CALENDAR 
FOR THIS EXCITING GFIA 

EVENTS
Details are at www.GFIA.org/events

Fall Golf Tournament 
October 13, 2021
Chateau Elan Golf Club 
Braselton, GA  

Please note that all in person events 
have been modifi ed according to 

current CDC/DPH guidelines in order 
to provide a safe environment for our 

members to interact. 

For more information on GFIA events, 
please visit www.GFIA.org

WELCOME
ASSOCIATE MEMBERS

2amigos Distribution
Arkad Business Solutions

BioSteel Sports Drink
Crafted Brands

Delicato Family Wines
Great American Cobbler Co.

Loud Lemon Beverage
Mass. Bay Brewing Co.

Momentum CPG
My Sanitizer Supply

Nutrabolt / C4
Paint Applicators

Red Tazz Energy Drink

Stratus Group Duo
Three Taverns Craft Brewery

ZEN WTR

RETAIL MEMBERS
America’s Food Basket, 

Lawrenceville
Garcia’s Bakery, Alpharetta
Dixie Discount Cuthbert Inc

Jonesboro Piggly Wiggly
Metro Chef, Duluth

NEW GFIA MEMBERS
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2021 Swinging for Scholarships Spring Golf Classic  

Spring Golf Tournament Raises
Over $77,000 for GFIA’s Education 

Foundation
The Education Foundation’s annual 
spring golf tournament, “Swinging 
for Scholarships,” is always a GFIA 
member favorite! In March, over 270 
golfers, volunteers, and guests joined 
us for a beautiful day of networking at 
Mirror Lake Golf Club in Villa Rica, GA. 
Each year, our Education Foundation 
trustees do a great job of hosting the 
tournament, with all proceeds benefit-
ting the GFIA Education Foundation. 
Thanks to the sponsors, retailers, golf-
ers and volunteers who made the day 
a huge success!

Thank you to our Grand Sponsor Ole Mexican Foods 

Skip Vaughan & Joe Hartman, PepsiCo Beverages North America Jeanne Fuda & Rolanda Holman, Bimbo Bakeries USA 
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Special Thanks to Our Event Sponsors for Making the
Spring Tournament a Success!

Gold Sponsors

Silver Sponsor

Bronze Sponsors

Anheuser-Busch, Inc. 
Atlanta Hard Cider
Beatbox Beverages 
Blue Bell Creameries 
BioSteel Sports Drink 

Bunzl Distribution 
C4 

Capriccio Sangria 
Coca-Cola Bottling Company 

UNITED 
Constellation Brands

Constellation Brands Beer Division 
Creature Comforts Brewing 
D.G. Yuengling & Son, Inc.

Designer Greetings 
Don Francisco’s Coffee 

Durty Gurl Cocktail Mixers
E & J Gallo Winery 

Eagle Rock Distributing 
Eternal Beverages

Federated Insurance 
Fever Tree USA
Flowers Foods 

Fox Bros. Sauces and Spices 
Frito-Lay 

Great Lakes Cheese 
Heineken USA

Keurig Dr Pepper (Pepsi Aligned) 

Loud Lemon Beverage
Matador Distributing / Red Bull 

mike’s hard lemonade 
Mitchell Grocery Corporation 

Molson Coors 
Savannah Distributing / BIOLYTE 

Sierra Nevada Brewing
Sparkling Ice 

Sparkling Iced Spiked Seltzer 
SweetWater Brewing 

Tom’s Amusement 
UNFI 

UTZ Quality Foods 
Wise Foods 

Campbell Snacks 
Milo’s Tea Company 

Mondelez International

Perfect Hydration 
Quality Foods, Inc. 

Warsteiner 

China Doll 
Double D Specialty Foods & Services 
Koch & Associates Food Brokerage 

Tropicale Foods, LLC 

Hole In One Sponsor 

Birdie 
Sponsor 

Eagle
Sponsor 
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John and Tasha West, 
West Foods 

Bettina Hall, The Kroger Co.; 
Tom Koch, Koch & Associates

Lynn Micale, Mondelez 
International, Tom 
DeMauro, United Dist. 

Lee Streetman, Sparkling Ice; Robb Finkey, Eagle 
Rock Dist.; Clint Gilchrist, Albany Beverage; Scott 
Wilkie, Atlanta Beverage

Pete Bass & Andy Christon, Constellation Brands; Brian 
Vining & JW Goodwin, Bimbo Bakeries USA 

Mike Rivers & Daniel Jackson, GA 
Crown Dist. 

David Jones, United Dist.; 
Warren Brown, Quality Foods

Liz Deno, Atlanta Hard Cider; 
Mark Bell, Cappricio Sangria 

Bo Bebeau, Eagle Rock Dist. Co.; Rich Flaherty & Dylan Ring-
wood, The Kroger Co.; Adam Hudson, Eagle Rock Dist. Co. 

Max Winchester & Liz LaPella, 
Red Bull 

Chuck Caricofe & Dave Black, 
Northeast Sales

Jeff McNally, Beatbox 
Beverages; Danny Sanders, 
Beverage South - Athens 

Tim Dawkins, BENESTAR Brands; Kerry Hitch-
cock, Wayfield Foods; Wade Batten, BENESTAR 
Brands; Randy Waters, The Kroger Co. 

Kris Helms, Empire Dist.; Ron Grant & 
Beth Nowak, Copper Cane 

Thank you to our new member Biosteel for 
your hole sponsorship 

Thank you to the Blue Bell Creameries 
team for providing ice cream 
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Jerry McCann, Piggly Wiggly Alabama Dist. Co.; 
Randy Gentry, RBG Foods; David Bullard &  Jeff 
Brown, Piggly Wiggly Alabama Dist. Co. 

Emily Kiger, Kevin Jaglowski, Brian 
Bird, Tom’s Amusement 

The Chihuahua Team serving 
beer at their hole 

Chuck Caricofe & Dave Black, 
Northeast Sales

Jamey Leseueur, Food Depot; Jack Carlile & 
Mike Whelan, UNFI 

The Durty Gurl Cocktail Mixers Team Melanie LeBlanc, 
Anheuser-Busch, Inc.; Babs 
Paine, Leon Farmer 

Thank you to Fever Tree for your 
hole sponsorship 

Beth Governale, RNDC; Clayton Enlow, 
The Kroger Co.; Ricky Purcell, United 
Dist. 

Rudd Cummings, Josh Lathem & Steve Futral, Coke 

Jim Cetrulo, 
Don Francisco’s Coffee

We hope you enjoyed a cold beer of yuengling Dave Fricke & AJ Gambino, Savannah 
Dist. Co.; Michael Gay, Foodfresh 

Kyle Butler, Frito-Lay; Ross Kood-
en,Constellation Brands; Blake 
Hennessy, Frito-Lay 

Lindsay Koch, Koch & Associates; 
Joe Hartman, PepsiCo Beverages 
Company North America 

Robert White & Tommy 
Sibley, Flowers Foods 
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A Better Choice for All
Your Greeting Card Needs

To learn more about  the NEW card lines, contact us today!
800.654.6960 •  www.designergreetings.com

@designergreetings

Better Cards.     Better Programs.

Better Service.     Better Margins.

5020 Highlands Parkway SE, Suite 200, Smyrna, GA 30082
(770) 438-7744 


