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I always knew I worked 
for a special industry with 
incredible people, but watch-
ing how you take care of 
customers, especially in the 
early days of the pandemic, 
has been nothing short of 
amazing. You continue to 
face tremendous challenges, 
including panic buying,
labor issues, sourcing prod-
uct, changing government 
regulations and increased 
costs to keep your employees 
and customers safe. Through-
out it all, you continue to 
serve your customers.

This association bursts with 
pride thinking about your 
value to the community. 
Whatever role you play to 
make this happen, we salute 
you! Just as you pivoted to 
take care of your customers 
in new ways, the GFIA’s goal 
was to stay relevant by pro-
viding our industry the re-

We Are Supermarket Strong!
By Kathy Kuzava, GFIA President

sources it needed.

We just f inished 
our 75th indus-
try update call, 
now held every 
Wednesday morn-
ing, and followed 
up with a weekly 
recap going out on 
Fridays. 

Since mid-March, we have 
worked to share best practic-
es for the industry, provided 
updates on pandemic SNAP 
and P-EBT, kept up with local 
and state ordinances and 
provided over 60,000 masks 
for employees.
In the early days of the pan-
demic, we held daily calls and 
served as a sounding board 
for members as companies 
wrestled with what to do 
when employees tested posi-
tive for COVID-19. 

Typically, our fall 
newsletter is a 
tr ibute to GFIA’s 
networking and 
fundraising events. 
You would see 
pictures of our 
impressive family 
fr iendly convention 
or our Education 
Foundation spring 

golf tournament.

This year was anything but 
typical. With so much uncer-
tainty, our board of directors 
made the decision to err on 
the side of caution and cancel 
all in-person events. Not an 
easy decision for a group that 
is known for our over the top 
events!

When we announced the 
cancellation of our events, an 
interesting, but not surpris-
ing occurrence began to take 
place. Unsolicited donations 
began to arr ive at our office. 
Some members who had never 
even been to an event sent a 
contribution to the GFIA as a 
show of thanks for our work 
during the pandemic. 

These donations were the 
beginning of the GFIA Su-
permarket Strong Program. 
We are overwhelmed by the 
level of support we continue 
to receive, and the list grows 
each day. Please thank these 
companies for their strong 
support! 

Over the next few months, our 
small GFIA team is spending 

several days on the road to 
visit many of our retail mem-
bers.This issue will show our 
Diamond Elite and Diamond 
level sponsors dropping off 
product samples for us to take 
on the road.  If we can’t see 
you at the convention, you may 
see us at your store!

To close, I want to personally 
thank you for taking care of 
your communities and for 
continuing your incredible
support of this association. 
I have never been prouder to 
work for you.
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Home Delivery of Alcohol May 
be Just Around the Corner
The demand for home delivery increased at a dramatic rate during the pandemic, but thirsty customers in Georgia were not 
able to purchase alcohol with their grocery order. That is about to change, thanks to legislation that was signed by Governor 
Kemp. 

HB 879, introduced by Representative Brett Harrell, is the omnibus alcohol bill that passed late this session. While it 
started as a delivery bill that passed the House before the pandemic break, HB 879 quickly became an alcohol bill with 
something for everyone. The legislation includes the following components:

• Home Delivery: Allows 
the delivery of malt beverages, 
wine, or distilled spirits from a 
retail location to a consumer. 
The bill requires the purchaser 
to register with the retailer and 
provide a valid ID and signature 
upon delivery. The bill also 
requires a background check 
and restrictions for the drivers, 
including a training component 
approved by the Department of 
Revenue. 

• Increased Sunday sales 
time: Allows counties and 
municipalities to permit pack-
age sales of malt beverages, 
wine, and distilled spirits on 
Sundays from 11:00 AM until 
12:00 midnight if the locality 
had already passed a local 
referendum allowing Sunday 
package sales. The governing 
authority may allow the earlier 
sale by resolution or ordinance 
conditioned upon approval in a 
referendum.

• Streamlines Application 
Process: Requires the Depart-
ment of Revenue to develop 
and implement a state-wide, 
centralized application process 
for initial applications and re-
newals for alcohol licenses and 
permits for retailers that the 
Department of Revenue and lo-
cal governing authorities must 
use. The Department has until 
January 1, 2021 to develop and 
implement this process.  

• Packaged Store Tastings: 
Authorizes retail package liquor 
stores to conduct up to 52 tast-
ing events per calendar year. 

• Proximity of Sales to 
College Campuses: Allows 
counties and municipalities to 
regulate the distance between 
licensees for retail sale pack-
ages of alcoholic beverages for 
consumption off-premises and 
college campuses. 

Home Delivery- What’s Next?
In order for the delivery of alcohol to happen, Georgia’s Department of Revenue (DOR) was tasked with promulgating regulations 
before customers could take advantage of the option. The Georgia Food Industry Association worked with the DOR to bring the 
information to our member companies. In late September, the DOR issued information and guidance to address the minimum cur-
riculum for an alcoholic beverage delivery training course as well as information for the retailers and third-party delivery companies. 
(For complete details, go to GFIA’s website at www.GFIA.org)

There is no additional license needed to deliver, although a business must be a licensed alcohol retailer. In the case of a grocery or 
convenience store, a retailer can deliver beer and wine except where prohibited by local ordinance or resolution. Liquor stores can 
also deliver distilled spirits. Restaurants, brewpubs, and bars and other consumption-on-premises retail alcohol licensees can deliver 
beer and wine in the original container sealed by the manufacturer. (no mixed drinks)

To deliver alcoholic beverages for a retail licensee, you must be either:
 • An employee of the alcohol retail licensee; or
 • A third-party service (or its employee) that has a contractual relationship with the alcohol retail licensee.
 • The driver must be 21 years old with a Georgia driver’s license, go through a criminal background check within the last 12   
    months and complete a training program valid for two years.

What are requirements for the delivery?
Alcoholic beverages shall be transported in a vehicle for delivery within the local licensing jurisdiction of the packaged goods retailer 
and must be taken from current inventory. For Example,  if a customer lives in the city limits of Smyrna, the order must come from 
the city of Smyrna location, even if another location outside the city limits is closer.

Deliveries must be delivered on the same calendar day that the alcohol left the premise and can only be delivered during the time the 
local jurisdiction allows the sale. Also, the delivery cannot be made to a school or prison. 
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Alcoholic beverages must remain in the possession of the delivery driver and cannot be transferred to another driver or any other 
person. The driver must deliver in person and must obtain a signature that matches the identifi cation and ensures the customer is 21 or 
over and not noticeably intoxicated.

What does a driver do if the if the driver is unable to complete the delivery?
The delivery driver should cancel the delivery and return the alcoholic beverages to the retailer on the same day, prior to the close of 
business.  

Alcohol retail licensees that deliver alcoholic beverages are required to:
Purchasers of alcohol for delivery must establish an account maintained by the alcohol retail licensee and pay for the sale and deliv-
ery before the product leaves the premise of a retailer.
The retailer must maintain control and responsibility of the sale of alcoholic beverages, which includes receiving payment from the 
purchaser and appearing as the merchant of record at all times. If a licensee uses third-party applications or vendor ordering plat-
forms, these services are prohibited from up-charging the alcoholic beverages sold by the licensee.

Are alcohol retail licensees required to maintain any additional records?
 Retailers should keep the following records of employees and third-party services that deliver alcoholic beverages:
 • Criminal background investigation report
 • List of employees and contractual agreements of third-party services delivering alcoholic beverages
 • Employees’ training course certifi cations
 • A record of the individual’s name and date of birth who accepted delivery of the alcoholic beverages for a 3 year retention
    period. Such records shall be provided to special agents or enforcement offi cers upon request.

Are retail licensees responsible for the actions of employees or third-party services that deliver alcoholic 
beverages?
Licensees are ultimately responsible for the delivery of alcoholic products from their licensed premises, including deliveries by third 
party services and employees of the retailer. Illegal alcohol deliveries committed by an employee or a third party are deemed to be an 
act taken by the retailer.

For example, if a third-party service delivers an alcoholic beverage to a customer of the retailer and the alcoholic beverage is 
 delivered to an individual that is not 21 years of age or older, the third-party service and the retail licensee could both be subject
 to fi nes and other penalties.

Alcohol retailers, delivery drivers that are employees of the alcohol retailer and third- party services can receive a fi ne, up to $500 
for each violation. Retail alcohol licensees may also be suspended from delivering alcoholic beverages for a period not to exceed 30 
days for each violation. Local governing authorities that issue alcohol licenses to retailers may also impose penalties on the retailer, 
employee, or third-party service; and any other criminal penalties provided by law.

Alcoholic Beverage Delivery Training Curriculum
The Department of Revenue has developed the curriculum for an approved alcoholic beverage delivery training course. A company 
can submit a copy of their training program for approval. The Department will approve, deny or request modifi cations to the proposed 
training program within 15 business days. 

   The training must cover details in fi ve areas:
   • Delivery driver eligibility
   • The legal sales and delivery of alcoholic beverages
   • Customer verifi cation
   • Delivery refusal criteria
   • Violations and penalties 

For more information go to the DOR’s website at 
https://dor.georgia.gov/delivery-alcoholic-beverages-faq or to www.GFIA.org.
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EXERCISING YOUR RIGHT TO VOTE HAS NEVER 
BEEN MORE IMPORTANT
2020 is a huge election year for both state and federal candidates. 
With a global pandemic as the backdrop, more early voting than 
ever before, combined with an extremely divided country, there is no 
shortage of controversy leading up to the November 3rd election.

While the presidential election gets the most attention across the country, the amount of media attention that has been given 
to Georgia’s U.S. Senate races tells you these are also very important races to watch. Democrats need only four seats to take 
control of the Senate in Washington, and this year, Georgia voters decide on both senate seats. David Perdue is running against 
Democrat Jon Ossoff, who lost a close House election to Karen Handel two years ago. 

REPUBLICAN
CANDIDATE

REPUBLICAN
CANDIDATE

DEMOCRATIC
CANDIDATE

DEMOCRATIC
CANDIDATE

DONALD TRUMP
THE 45TH PRESIDENT OF THE UNITED STATES,

RUNNING FOR RE-ELECTION.

DAVID PERDUE
IS THE SENIOR US SENATOR

SINCE 2015.

JOSEPH BIDEN
VICE PRESIDENT FOR EIGHT YEARS

UNDER PRESIDENT OBAMA

JON OSSOFF
IS CHALLENGING PERDUE AFTER 

RUNNING FOR THE U.S. HOUSE IN 2018.
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The most interesting Senate race is the special election to fi ll the unexpired seat of retired U.S. Senator Johnny Isakson. Governor 
Brian Kemp appointed Kelly Loeffl er to fi ll the senate seat until the November election. This November’s election will determine 
who will complete the remainder of his term that ends in 2022. Because this is a special election, there was no primary election. 
Loeffl er will compete against both Republicans and Democrats to head back to Washington. Polls give the three top spots to 
incumbent Kelly Loeffl er, fellow Republican Doug Collins and Democrat Raphael Warnock. 

REPUBLICAN
CANDIDATES

DEMOCRATIC
CANDIDATE

KELLY LOEFFLER
IS THE CURRENT JUNIOR GEORGIA

SENATOR, SERVING SINCE JANUARY
OF 2020.

DOUG COLLINS
WAS THE U.S. REPRESENTATIVE

FOR GEORGIA’S 9TH CONGRESSIONAL 
DISTRICT SINCE 2013.

RAPHAEL WARNOCK
HAS BEEN THE SENIOR PASTOR OF 

EBENEZER BAPTIST CHURCH IN
ATLANTA SINCE 2005.

BACK IN GEORGIA….
While there is much attention on the national elections, Georgia’s state house and senate races are also on the ballot this year. 
This year has seen a number of retirements, resignations and deaths that will mean many new faces at the state capitol in January. 
Democrats would need to pick up 16 of the 180 seats to fl ip Georgia’s House from Republican leadership. As Georgia demographics 
change, particularly in the Atlanta suburbs, Republicans are fi ghting to maintain their majority. Control of the chambers would allow 
infl uence in how the redistricting maps will be drawn in the future.

The prohibition against campaigning during the legislative session made fundraising particularly challenging for Georgia legislators 
this year. The pandemic caused the session to continue until June, leaving them only four months to raise campaign funds. Candi-
dates also had to adhere to social distancing protocols, making it diffi cult to hold fundraisers or make personal connections with 
voters.  

It is incredibly important to get to know the candidates running for offi ce in your district! Partnering with your local offi cials in ser-
vice to your community is a smart way to build strategic alliances that benefi t your business. Let the GFIA know of any relation-
ship you have with your elected offi cials. That will help us to represent this great industry! 

NOVEMBER 3RD WILL BE HERE BEFORE 
YOU KNOW IT! 

Make plans now to cast your ballot in person or by 
absentee voting. 

• You can check your voter registration status at
   the Georgia Secretary of State’s website at
   https://www.mvp.sos.ga.gov/MVP/mvp.do 

• Request an absentee ballot at
   https://ballotrequest.sos.ga.gov/ 

KEY ELECTION DATES IN GEORGIA

MONDAY, OCTOBER 12, 2020 -
FRIDAY, OCTOBER 30, 2020

EARLY VOTING FOR GENERAL ELECTION

TUESDAY, NOVEMBER 3, 2020
GENERAL ELECTION DAY
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BREWED IN
 GEORGIA

 SINCE 1979
CELEBRATE RESPONSIBLY® 

©2020 MILLER BREWING CO., MILWAUKEE, WI • BEER
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Warning Signs Give Georgia Businesses 
Limited Liability Protections
As we go to press, Congress has not agreed to federal tort reform language to protect businesses against 
frivolous lawsuits regarding COVD-19 claims. However, limited COVID-19 liability protection did pass 
Georgia’s General Assembly on the final night of Georgia’s legislative session.

After coming back to the Capitol in June to resume the Georgia legislative session, more legislators were open 
to giving narrowly tailored protection against frivolous lawsuits for healthcare providers and businesses in re-
sponse to the COVID-19 crisis. (Broader tort reform protection to businesses had been blocked due to strong 
trial attorney opposition.)

On the last night of the session, legislators passed the “Georgia COVID-19 Pandemic Business Safety Act” 
(SB 359), giving some premise liability protection until July 14, 2021 to healthcare facilities and businesses.

• The Act provides legal protections to businesses, healthcare facilities and providers from COVID-19 liabil-
ity claims for the “transmission, infection, exposure, or potential exposure” of a person to COVID-19 on the 
premises with the following exception: the Act does not protect facilities against gross negligence, willful and 
wanton misconduct, reckless infliction of harm, or intentional infliction of harm.

• In addition to the protections described above, a rebuttable presumption for assumption of the risk by the 
claimant exists when an individual or entity of certain premises posts a sign at the point of entry using at 
least one-inch Arial font placed apart from any other text stating the following:

Remember, the legislation calls for the signs to be printed in the large font. We have seen several signs up 
with the correct language but that are not printed in the correct font size. Please contact the GFIA office if you 
need assistance with the sign verbiage.

WARNING
Under Georgia law, there is no liability
for an injury or death of an individual

entering these premises if such injury or 
death results from the inherent risks of

contracting COVID-19. You are assuming 
this risk by entering these premises.
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2020 

Food Industry for Good Government
We thank the following members for their commitment to our political efforts!

Platinum Level: $10,000 +
The Kroger Company

Publix Super Markets, Inc.

Gold Level: $2,500 +

Silver Level: $1,000 +
Food Depot

Food Lion LLC
J & J Foods, Inc.

J.T.M. Corporation (Piggly Wiggly)

McDaniels Piggly Wiggly
Merchants Distributors, Inc.

RBG Foods
Walmart

Club Level: $25 +

Bronze Level: $250 +
Little Giant Farmer’s Market
Market Grocery Company

Northeast Sales, Inc.
Piggly Wiggly Alabama Dist. Co. 

PMA Supermarkets, Inc.
Reynolds Foodliner Inc. 
Tybee Market IGA Inc.

UNFI
West Foods

Quality Foods, Inc.

BENESTAR Brands / Evans Food
C&J’s Supermarket

Cooper Foods
SpartanNash Company

Adams Food Center
Clarkston Thriftown, Inc.

Crook’s Marketplace 
Dill’s Food City, Inc.

Ellaville Piggly Wiggly
Foodfresh

Foothills IGA
Harvest Sherwood Foods

Ira Higdon Grocery Company
Jones Red & White
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Learn more at TheKrogerCo.com

1 in 9 
Americans 
struggle 
with hunger.
Together, we can 
change this.
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WELCOME
Associate Members

Accel Entertainment dba
Tom’s Amusement

Chihuahua Brewing Co.
Clearly Canadian

Cox Sales & Service
Delegat USA
Ferrero USA 
FIFCO USA

Founders Brewing Company
Georgia EMC
Metco Foods

MOPAC Plant & Building Services

One Park Financial
Paleteria La Michoacana

Phusion Projects
Pretoria Fields Collective

Pro-Health, LLC
Rally Brands dba BIOLYTE

Sazerac
Six Bridges Brewing

WX Brands

Retail Members
Piggly Wiggly #205 (Dillard, GA)

Rainbow Foods

NEW GFIA MEMBERS

Your Gateway to Savings 
and International Foods

Fresh Produce
Quality Meat & Seafood
International Groceries

Home & Kitchen

Check us out at www.NDMmarket.com

Follow us on
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Commercial Insurance  
Property & Casualty | Life & Disability Income

Workers Compensation | Bonding
Business Succession and Estate Planning

Federated Mutual Insurance Company 
and its subsidiaries*

federatedinsurance.com
20.06  Ed. 1/20  |  *Not licensed in all states.  
© 2019 Federated Mutual Insurance Company

Do Insurance Claims 
Berry Your Profits?

It’s time for insurance protection tailored to the grocery industry 
and risk management resources ripe for the picking.

Scan to learn more about 
attending a complimentary 

webinar about employment or 
risk management topics.

Kris Jonczyk, Publix Atlanta 
Division Vice President
Kris Jonczyk started his career with 
Publix Super Markets in 1986 as a front 
service clerk in Tequesta, Florida. The 
grocery business and the Publix com-
pany must have agreed with this Florida 
native. He became a store manager in 
2000 and a district manager in 2012. Kris 
became regional director for the Atlanta 

division in 2016 and was promoted to Atlanta division Vice Presi-
dent effective January 1, 2020.

“Kris is a strong operational leader who is committed to training 
and developing associates,” said Publix President Kevin Murphy. 
While living in Alabama in his regional director role, Kris served 
on the board of directors of the Alabama Grocers Association.
Not only did Kris fi nd a great career, but he also found his wife 
Cammie, who he met while they were both working for Publix. 
The couple have two children; Ashley lives in Birmingham and 
Alex is a senior at the University of Alabama. Kris and Cammie 
love traveling and spending time outdoors.

Micky Nye, Vice President of Sales, 
Merchants Distributors, Inc.
Micky Nye began her grocery career 
while in high school and worked her way 
up through the ranks to serve as store 
director at Shaw’s. In addition to the 
store responsibilities, Micky served in 
multiple leadership roles, including oper-
ations and merchandising support. She 
has served as Director of Retail Opera-

tions, Director of Bakery, is a Six Sigma Champion and has held 
numerous corporate leadership positions. She was Vice President 
of Operations at Albertsons and Supervalu before serving as 
President of Farm Fresh. Mickey also served on the board of the 
Connecticut Food Association. 

In March of 2017, Micky accepted a position as Regional Vice 
President of Operations for the new Supervalu East Division, re-
sponsible for driving operational excellence across three banners 
in the Supervalu family. In 2018, she joined the MDI family as 
Vice President of Sales and is focusing her efforts on the overall 
customer experience as a strategy to grow business.

Micky and her husband Bruce have three married sons and fi ve 
grandchildren. They now care exclusively for their two Weimara-
ners, Reed and Charlie. 

Meet GFIA’s Newest Board Members

Kris is a fi rst generation American. 
His father emigrated from Germany, 

having escaped East Berlin. Mickey was the fi rst female store 
director at Shaw’s.
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Retailers – Are You Up To Date On Your Food 
Safety Certifi cations?
The Georgia Department of Agriculture requires most grocery retailers to have at least 
one Certifi ed Food Protection Manager registered for each store location. Are you ready 
for inspection?

Did You Know?
The Georgia Food Industry Education Foundation offers food safety training rebates to GFIA 
members. 
 -Rebates up to $25 per person for Food Manager Certifi cations
 -Must submit your passing grade and certifi cate within 45 days

Download the Food Safety Reimbursement Request Form on the GFIA website

GFIA will be administering exams at 
the Smyrna offi ce on October 26th 
and 28th for those who want to 
certify before the holiday rush.

GFIA is here to assist you with our newest member service program –
SafeMark food safety training. This online training program allows your 
employees to train at their own pace without having to be away from
the store. After completing the training, they can take the CFPM exam at 
GFIA’s Smyrna offi ce or locally at one of Prometric’s testing centers.

SafeMark’s Food Manager Online Course is designed to provide owners
and managers with the necessary food safety education training required
in most states and jurisdictions. The updated SafeMark course is de-
signed to teach the base knowledge required for a certifi ed food safety 
manager and helps to prepare managers for the national certifi cation 
examination.

The SafeMark course
• Is based on the 2017 FDA Food Code
• Contains updated, realistic imagery giving your employees situational 
awareness
• Includes retail-focused learning scenarios for optimized comprehension

Learn more on our website at www.GFIA.org/food-safety-training.html
Ready to sign up? Contact Kim Peterson at kpeterson@GFIA.org or call the GFIA offi ce at (770) 438-7744.
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FAQ ABOUT FOOD SAFETY REQUIREMENTS – 
I DON’T HAVE A DELI. DO I STILL NEED A CFPM
AT MY STORE?
According to the Georgia Department of Agriculture’s Guidance for Industry 
on the Certified Food Protection Manager Requirement “firms that have 
Time/Temperature Control for Safety Food (TCS Food) and perform specific 
handling activities, will have to comply with the CFPM requirement.” The 
Guidance outlines the specific requirements. Generally speaking, if you 
repackage food in any department, you are required to have a CFPM for 
each store location. 

Read the full document at http://www.agr.georgia.gov/retail.aspx (click the CFPM Guidance under Additional Resources.)

DOES THE CFPM HAVE TO BE PRESENT AT ALL TIMES?
According to the Department’s Guidance, the CFPM DOES NOT need to be present at all times. A Person in Charge (PIC) shall 
be present during all hours of operation, as required by 40-7-1-.03(1). The Person in Charge shall be the license holder, or his/

her designee; and DOES NOT have to be a CFPM. A PIC Q&A document is also available on the Department of Agriculture’s 
Retail Food Section website under Additional Resources. 

HOW LONG DOES THE CFPM CERTIFICATION LAST?
The CFPM certification lasts for 5 years. Check your current certificate to ensure you are up to date.

If you need re-certification, we can help!

WHAT MAKES SAFEMARK THE BEST TRAINING SOLUTION FOR MY EMPLOYEES?
Employees working in grocery face unique food safety challenges and must be trained for every situation. Whether in the 

bakery, at the meat counter, or in the produce department, supermarket employees are on the front line of food safety and 
need engaging, consistent training that mirrors real-life situations to learn and apply important food safety principles. FMI’s 

SafeMark program is the ONLY food safety training and certification program created BY retailers FOR retailers. 

DO YOU OFFER TRAINING AND TESTING IN
OTHER LANGUAGES?

YES – the online training course is available in Spanish, and we can proctor 
Spanish exams at the GFIA office. Our Office Manager, Estela Montoya, pro-
vides multi-lingual support to our GFIA members and is certified to proctor 

the CFPM exam. The SafeMark CFPM exam is also available in Chinese, 
Vietnamese and Korean.

HOW MUCH DOES IT COST?
The SafeMark program offers significant cost savings over the ServSafe 

product. Our individual online training program is $60 per person. The CFPM exam is $50. You may take the exam at the GFIA 
office in Smyrna on one of our scheduled test dates, or locally at a Prometric testing center.
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Sponsors as of September 2914

S U P E R M A R K E T  S T R O N G

Anheuser-Busch, Inc.

Food Depot

Molson Coors

Bimbo Bakeries USA Coca-Cola Bottling
Company UNITED

Flowers Foods

The Kroger Company

PepsiCo Beverages North America Publix Super Markets, Inc.

Frito-Lay

Federated Insurance

DIAMOND ELITE   $15,000 +

GFIA Supermarket Strong Program
2020 has certainly been a defi ning year for both our country and our industry. Our association, like its members, has had to 
think differently and be adaptable in an ever-changing environment. “Pivot” is the buzz word of 2020!

We developed our Supermarket Strong program in response to the cancellation of all of our events, in hopes that our mem-
bers would continue their fi nancial support of the association. GFIA has never been more relevant to the industry than it is 
today, providing regulatory and governmental affairs guidance to our members during the unfolding crisis of COVID-19. 

It has been truly humbling to see the support of our membership, from the smallest operators to the largest multinational 
corporations. The GFIA Family has truly weathered this storm together, and we are grateful to each and every one of you who 
sent kind words of praise and who have supported us in so many ways with your time and resources. 

Together we have shown that we truly are “Supermarket Strong”

New contributors join the program every day! Contact Michelle Boyer for details on how you can be a Supermarket Strong supporter. 

Don Francisco’s
Coffee

United Distributors
DIAGEO Beer Company
mike’s hard lemonade

 Sierra Nevada
Warsteiner

Georgia Crown Distributing
Company

Deutsch Family Wine & Spirits
Stella Rosa Wines

O’Neill Vintners & Distillers



Sponsors as of September 2915

S U P E R M A R K E T  S T R O N G

DIAMOND   $10,000 +

GOLD   $3,000 +

SILVER   $1,500 +

BRONZE   < $1,500

Colorado Boxed Beef Company
Constellation Brands
 E & J Gallo Winery

Empire Distributors
Atlanta Hard Cider
Capriccio Sangria

Copper Cane

Harvest Sherwood Foods
Heineken USA

JTM Corporation (Piggly Wiggly)
Kellogg’s

Merchants Distributors, Inc.
Mondelez International

 National Distributing Company
Constellation Wines

KOBRAND Fine Wine & Spirits
PERNOD RICARD USA

 The Wine Group

 Northeast Sales, Inc.
FIFCO

 mike’s hard lemonade
Phusion Projects

WX Brands
 

 Ole Mexican Foods
 

Piggly Wiggly Alabama
Distributing Company

UNFI

Walmart
Wise Foods

Blue Bell Creameries
 Nam Dae Mun Farmers Market

Wayfield Foods

AppCard
 

Associated Grocers of the South

Bob & Jeff’s IGA

Domino Foods

Food Lion LLC

Ira Higdon Grocery Company

Jones Red & White

 Koch & Associates

Premier Cleaning
 

Quality Foods

RBG Foods

SpartanNash Company

B & T Supermarket
  

Clarkston Thriftown Inc

Easy Shop

Foodfresh

La Morena Supermarket

Rainbow Foods

 Satilla Grocery

 Supermercado Jalisco
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GFIA’s Diamond Delivery Club
If you have ever been to a GFIA convention, you know that our generous supplier members 
have their products available for all the attendees to sample. Whether you attend the 
convention’s trade show or the famous “snack shack”, you will not go hungry at a GFIA event! 
When our convention was cancelled this year, we were challenged to fi nd a way to promote 
and get samples of product to our members. 

We quickly hatched the idea of bringing value to our Supermarket Strong supporters 
through GFIA’s new Diamond Delivery Club. Over the months of September, October, and 
November, the GFIA staff decided to hit the road and personally deliver our sponsors’ 
product to our retailer buyers. While making our deliveries, we are stopping at many grocery 
stores across the state with a bag of product samples to show our appreciation to our terrifi c members.

All Diamond and Diamond Elite Supermarket Strong Sponsors are eligible to provide product samples for this ambitious 
venture! We have enjoyed seeing many of our supplier members as they delivered product at the GFIA offi ce. 

Contact Michelle Boyer if you want to participate in this new and exciting program!

Sticking with September’s Fall delivery theme, the GFIA staff is so “grateFALL” for Jim Cetrulo of Don Francisco’s Coffee for help-
ing us to deliver the September boxes! GFIA members are unbe“LEAF”able!

Tai Lynch, Ole Mexican 
Foods with Kathy
Kuzava, GFIA 
Ole Mexican Foods is 
a new Diamond level 
GFIA sponsor.

Sammy Hayes,
Wise Foods with
Estela Montoya, GFIA

Sandee Cosper, 
Coca-Cola Bottling 
Company UNITED with 
Kathy Kuzava, GFIA

Joe Hartman,
PepsiCo Beverages 
North America
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Lynn Micale,
Mondelez International

Beth Governale, 
National Distributing 
Company

Elizabeth Deno,
Atlanta Hard Cider Co. 

Jim Cetrulo,
Don Francisco’s
Coffee Company

Kim Peterson, GFIA delivers to GFIA board 
member Jeff Downing, Foothills IGA
Supermarket

In September, Diamond and Diamond Elite sponsors were invited to attend a sponsor 
recognition virtual meeting with the Kroger Atlanta team leaders. More than 70 peo-
ple tuned in to the event, hosted by Kroger Atlanta division President Tim Brown. He 
thanked each company for their continued support of GFIA, saying “We appreciate GFIA’s 
Diamond and Diamond Elite sponsors who have been so valuable to supporting the 
association through the pandemic. While we all miss the great networking of our annual 

convention, the GFIA has never been more relevant to our industry. Your support shows the commitment you have made to 
an association that works hard for us every day!”

Watch for a recap of the Publix Super Markets and Independent Retail Council’s virtual Diamond Sponsor meetings in our 
December newsletter!
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THE RiGHT SNACK, FOR THE RiGHT MOMENT,
MADE THE RiGHT WAY.

OUR MiSSiON iS TO LEAD THE FUTURE OF SNACKiNG
AROUND THE WORLD BY OFFERiNG

JOB#: 25119

PROJECT: Kroger GFIA Newsletter Half Page Ad

FILE: 25111_2021_RA_March_Madness_Endcap_Footer_V1 SIZE: LIVE:7.25 x 4.75
TRIM: 8.5 x 11
BLEED: 8.75 x 5.475COMPONENT: 1 PIECE: Half Page Ad with Bleed

C: RM-RR
FINAL

DATE

9/15/20

© Mondelēz International group
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Meet our New Education Foundation Chairman- 
Warren Brown, Vice President of Operations, Quality Foods
Tell us about your industry background:
Like so many other retailers, I started off bagging groceries many years ago. I spent my first 23 years 
with Winn Dixie, where I had the opportunity to serve in many operations and merchandising posi-
tions. I was a district manager when I left the chain stores to focus on the independent market. For the 
next 15 years, I worked for MDI as the southern regional sales manager. Seven years ago, I came to 
work for Quality Foods as the Vice President of Operations.

You have worked for a chain store, a grocery wholesaler and now
an independent retailer. What do you like best about working for 
Quality Foods?                                          
My immediate answer is that the best thing about working for Quality Foods is the great people who 
work for this company. We have some of the greatest associates in the world. Our President, Verlin Reece, is a jewel of a person to 
work with and have as a friend. As an independent retailer, it is great to be able to be nimble, and to be able to do what is best for our 
customers without having to wait on corporate approval. It is also extremely rewarding to have the personal connections in the com-
munities where we operate.

What is the biggest lesson you have learned during the pandemic?
We have to be ready to adapt at the drop of a hat to keep up with the ever-changing wants and needs of our customers and associates, 
while staying abreast of changes in laws that affect how we operate our stores. Also, we must always be aware of the bigger picture 
when making decisions inside the four walls of our store.

What was your biggest surprise? 
I guess this shouldn’t be a surprise because I spoke about our people above, but with all of the “above and beyond” that was asked of 
our people, no one complained. You would think when you are changing schedules daily due to late trucks, people would have been 
upset. I am sure they may not have been happy, but they did whatever it took to take care of our customers, and they did it with a smile. 
We had every department helping other departments to stay business ready. It showed me how much they all care for each other and 
about our company.  

Biggest challenge?
This one is easy. I am sure like all retailers it continues to be product availability and transportation of that product.

If you were not a grocer, what would your fantasy job look like?
I really have never thought about that since I have been in the grocery business since high school. If I had to come up with a dream job, 
I guess it would be something in the golf industry. Maybe even owning a golf course.

What do you have to teach? What do you have to learn?
Let’s start with the easy part of this question, what I have to learn. As we all know, we hope we continue learning every day. The pan-
demic has changed a lot of the norms of industry. I think I need to now, more than ever before, look for new and better ways to meet 
the needs of our customer. 

What do I have to teach? To be a good leader, one must show genuine concern for employees and their individual lives. I have heard it 
said, people don’t care what you know, until they know that you care. Don’t just say you care, show that you care.

Tell us about your family
My wife Lou and I have been married for 39 years. We have two adult children, our son Jamie and daughter Becky. They are both 
married to great spouses and between them we have seven wonderful grandchildren!

Warren & His Wife Lou
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WWW.SHOPQUALITYFOODS.COM

What does your down time look like?
It is amazing how grands change that part of your life. Lou and I try to get together with our grandchildren as often as we can around 
their busy schedules. I am an avid golfer and really enjoying playing when I have the opportunity. Lou and I also have several couples 
that we like to travel with and get together with on a regular basis.

Who is the cook in your family? What is your favorite thing to cook? 
Lou is the cook at our house, and you can tell by looking at me, she is a great one. I do enjoy cooking on the grill. I would have to say 
there is nothing better than a great Quality Foods steak cooked on a charcoal grill. My recipe is pretty simple - salt, pepper, garlic 
powder, and a little teriyaki sauce. 

What is the biggest challenge for the Foundation? 
Fundraising! Our major fundraisers were tied to our Spring golf tournament and the convention, which had to be cancelled due to 
COVID-19. Our Trustees are dedicated and creative, so we continue to look for some innovative ways to raise money to support the 
Foundation. We have not been able to meet in person to plan, so we are learning to use other methods of meeting to brainstorm ideas.

With so many families out of work, our mission to provide scholarships to assist with college is more important than ever. Our trustees 
are so innovative, I know we will come up with ways to make up for the loss of our in-person events.
If anyone has any creative ideas, I would love to hear from you! 

The Foundation is always looking for leaders. What are the qualities needed to be a good 
Trustee?
A good trustee must care about the GFIA and what the organization does for our industry. I would say the easy thing to do is look at 
our great group of trustees. They are all loyal and hardworking. They work selfl essly for the foundation, and genuinely love fulfi lling 
the education needs of our members. We currently have a great group of volunteers that help us at events. If you think you may have 
interest in being a trustee, volunteering is a great way to fi nd out about what we do and will help you decide to join us! 
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THE GFIA EDUCATION FOUNDATION AWARDS
110 SCHOLARSHIPS WORTH $144,700!

The 2020 scholarship program winners were selected in May. The Foundation awarded over $144,000 to 110 
deserving students associated with our industry.  ALL GFIA member companies are eligible and are encouraged to 
promote the annual scholarship program to their employees. If your company name is not on the list below, it can 
be next year! Information will be released to all members in December.  Simply provide the application link to your 
employees and they can apply on-line January 4 - March 4th! 

The Scholarship Program … Another great GFIA membership benefi t!
Congratulations to the following GFIA member companies whose 
employees were awarded scholarships for the 2020-2021 program

Blue Bell Creameries
Bryce Emory

Bunzl
Coca-Cola Bottling Company UNITED

Dill’s Food City
Dutch Farms

Empire Distributors, Inc.
Flowers Foods

Food Depot
Food Lion LLC.

Georgia Crown Distributing Co.
J & J Foods

The Kroger Company

Market Grocery Company
MDI

McKee Foods
MilkCo

Nam Dae Mun Farmers Market
PepsiCo Beverages North America
Piggly Wiggly AL Distributing Co.

Publix Super Markets, Inc.
Quality Foods, Inc.

RBG Foods
Satilla Grocery

Striplings General Store
Wayfi eld Foods, Inc.

Uncharted Waters for the Foundation …. 
Staying Afl oat in the Era of COVID-19

Funding for the scholarship awards is made possible each year through the generous donations of member companies and the highly 
anticipated fundraisers.  This year was unlike any other we have experienced.  As Covid-19 forced the GFIA to cancel all of its in-per-
son events, all the Foundation fundraisers were cancelled as well … the live and silent auctions, raffl e ticket sales, and the spring golf 
tournament games and raffl es.  Fundraising was not only down, it was nonexistent! The world was changing quickly, but we knew the 
scholarships offered would be more important than ever to students in need. Thanks to years of outstanding leadership from Founda-
tion Trustees, the Education Foundation was prepared for these unexpected fi nancial losses.  

Special thanks go to Publix Super Markets Charities, 
Kroger and Georgia Crown Distributing Company for 
their generous contributions to our 2020 scholarship 
program!

Our GFIA Family’s generosity was a much needed life 
boat! Prudent fi nancial planning, continued support 
from our piggyback award funders, donations from our 
spring golf sponsors, a $15,000 Publix Charities grant 
and a $20,000 contribution from a joint effort between 
Georgia Crown and Kroger allowed the Foundation 
to fund the 2020-2021 scholarship program at its full 
budgeted amount!  
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Penny for Your Thoughts …
The Value of Offering Piggyback Scholarships 

Karen Edenfield Hollis
Community Outreach and Employment Development,
Wayfield Foods
Offering 21, $1,500 Scholarships Annually
“Wayfield offers scholarships because education is very import-
ant to us and we want to help take some of the expense of college 
off our employees.  Our employees mean a lot to us and this is 
one way to show our appreciation by investing in their future.  I 
would encourage others to offer scholarships because it’s a bene-
fit that will impact the rest of their employees’ lives.”  

Kris Jonczyk
Vice President – Atlanta Division, Publix Super Markets, Inc.
Offering 7, $500 Scholarships Annually and the $15,000 
Publix Charities Grant
“Publix is proud to offer awards through the GFIA Scholarship 
program each year.  It is an opportunity for us to help our great-
est asset pursue their future goals.  Our associates are grateful 
for the opportunity the scholarships offered by Publix and GFIA 
present. They feel valued and appreciated.  They work so hard 
for us, it is an honor to help them achieve their goals.”

Bettina Hall
Grocery Merchandiser, The Kroger Company
Offering 10, $500 Awards & 1 $2,500 Memorial Award 
Annually
“At Kroger, our purpose is to Feed the Human Spirit by taking 
care of the communities we serve. The partnership with GFIA 
allows us to provide opportunities for students to continue their 
education as they work to become Kroger’s next generation of 
leaders.  We are honored to be able to help our associates de-
velop their skills and passions through the aid of the scholarship 
awards.”

NEW FUNDER!
Jamey Leseueur
Executive Vice President, Food Depot
Offering 20, $1,000 Scholarships 
“There is nothing more important to us than our people. We 
want to help them be part of our Food Depot family for a long 
time and achieve their dreams and goals for their lives.  We feel 
like our commitment to the scholarship program shows them how 
important they are, and their future is to us.”

Joe Hartman
Key Account Manager, South Division, PepsiCo Beverage 
North America
Offering 1, $1,500 Piggyback Award and 1, $1,500 Sponsored 
Award (available to retailers)
“Pepsi has a long-standing relationship with the GFIA Educa-
tion Foundation that we value greatly.  Our ability to partner 
with the foundation and provide scholarships to not only students 
within our own organization, but others in the industry, lines 
up with PepsiCo’s key pillar supporting education.  PepsiCo 
believes strongly in investments that help the betterment of our 
future generations to build an improved tomorrow.  Thank you to 
Kathy and the team of volunteers that give us this opportunity to 
accomplish that goal!”   

NEW FUNDER!
Kathy Kuburic
Human Resources Director, Nam Dae Mun Farmers Market
Offering 8, $1,500 Piggyback Awards and 1, $3,000 Founders 
Award
“Nam Dae Mun recognizes the importance of higher education 
and wishes to promote equal educational opportunities amongst 
our associates and communities. The Nam Dae Mun Scholarship 
fund seeks to equip our associates with the tools necessary for 
their success and encourage growth, development and unity in 
our communities through the investment of our future leaders.”

The Education Foundation offers ALL members an opportunity to fund Piggyback Scholarships exclusively to their employ-
ees.  This program guarantees that your company has scholarship winners. There is no cost involved except the amount of the 
award(s) you offer. You determine the number and value of awards and have final approval of winners … we do the work!   

We are happy to share testimonials from members; some have been offering Piggyback Scholarships for many years and 
others are new to the program. If you are interested, please contact Nancy McPherson, nmcpherson@GFIA.org. 
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2020 Career Path Scholarship Winners:

• Front End Manager, Full-Time Employee
• Employed since 2001
• Clayton State University
• Major:  Accounting
• Essay Excerpt:
“My primary focus with Kroger is accounting and management. I have been a department manager oversee-
ing up to 60 workers. As a manager, I have experienced internal growth and confi dence in my job duties and 
development in my interaction with co-workers. I have extensive experience with the store level accounting/
bookkeeping systems. My chosen college major is accounting. Therefore, it would be benefi cial to pursue 
positions such as internal auditing, loss prevention, pharmacy accounting, tax accounting, and/or payroll 
accounting.”

• A Note of Thanks: “This scholarship takes the fi nancial burden off me for the coming academic year. I 
have never received a scholarship before. It is GREATLY appreciated. I decided to re-attend college after 
being out for several years. The costs associated with college was my main reason for not returning earlier. 
This scholarship allows me to focus on the academics and not the fi nancials of college. Thank you GFIA!!!”

• Spotter, Full-Time Employee
• Employed since 2016
• North Carolina A & T State University
• Major: Information Technology & Sciences
• Essay Excerpt:
“Groceries, we’re always going to need them, so why not focus a career around them? I’m looking to go to 
college for Information Technology. I am pursuing a career as a Business Analyst … I want to be a useful 
tool to make things run right, whether it’s as simple as helping someone log in to their email, or as diffi cult as 
fi guring out how to make a web page more secure …I would like to be able to help improve on systems that 
make everyone more effi cient. I don’t just want to be someone who addresses issues with the current technol-
ogy we use, but I want to be someone who can fi nd the solution… Going to school for Information Technol-
ogy will give me the knowledge to create and improve programs to make everything more user friendly and 
effi cient, which in turn should make groceries more affordable. “

• Customer Service Staff, Part-Time
• Employed since 2015
• University of Georgia
• Major: Graphic Design, Art
• Essay Excerpt: 
“Over the past fi ve years I have spent at Publix, I have realized I want to do everything I can with my degree 
to bridge the gap between the food industry and how products are advertised and marketed to the public. It 
was not until last year that I fell in love with the idea of creating graphics for Publix; my manager asked if I 
would create an image that celebrated our founder George Jenkins’ birthday, which would be displayed for 
a week at the front of our store. Many customers saw my poster design and came up to the customer service 
desk to comment on it. Though this was not a food advertisement, the number of people my design reached 
continues to fuel my desire to move up in the company so I can create images for hundreds of thousands of 
people to see every day when they are shopping … With the possibility of combining both design and Publix, 
the two things I love, into one job, there is no other career I could even think of pursuing.” 

$4,000 CAREER PATH AWARD WINNER
Collin Fears, The Kroger Company

$3,000 CAREER PATH AWARD WINNER
Jennifer Weicht, Merchants Distributors, Inc.

$2,000 CAREER PATH AWARD WINNER                                                                                                                               
Abigail Roberts, Publix Super Markets, Inc.               

Recognizing employees who want to make the grocery industry their future is the primary goal of the Career Path Scholarships. 
Annually, the Education Foundation funds three Career Path Scholarships worth $4,000, $3,000 and $2,000. These awards 
require that the applicant be employed by a GFIA member (retailer, wholesaler or supplier).  In addition to standard judging 
criteria, these awards also require an essay submission explaining the industry job the student currently holds and why they want 
to pursue a career in the food industry. This year’s winners are not only great students, but stood out for their hands-on, personal 
experience in the food industry. Perhaps they are interested in a store level career, or maybe a warehouse, distribution, or corpo-
rate offi ce path. Whatever the goal, judges see they want to stay and make a contribution to the food industry. 

This year, 22 essays were submitted and judged by a panel on a variety of criteria.  Judges are not privy to candidate name or 
employer name. In the past, most winners have been part-time employees attending college. This year, two of our three winners 
are full-time employees going back to school!  Congratulations to these outstanding winners!

(No photo available)
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Over 100 Foundation Scholarship Winners in 2020!
Congratulations to all 110 of this year’s scholarship award winners! Your past and continued support allows us to make a 

difference in the lives of so many students. Below are just a few excerpts from the thank you notes we received. 

“I appreciate the scholarship award very much. 
I am  especially grateful because this money will 
help to offset the additional expenses my family 
incurred due to COVID-19, such as paying for my 
apartment while school was closed, and having 
extra expenses while I have been home. I truly 
appreciate it. Thank you!”

I cannot stress how much this award means to me 
and my family!  I am paying for my own education 
so receiving this award a second year is such a 
weight lifted off mine and my parent’s shoulders. 
I am so grateful for GFIA Scholarships and their 
willingness to give awards to current college 
students rather than only incoming freshman. This 
association is such a blessing! Thank you for what 
you do!”

“I would like to express my gratitude to those 
who have made it possible for me to receive this 
scholarship. This means so much to me because 
without it I would need to sit the semester out 
so I could work full time to pay for school. Once 
I accomplish my dream of becoming a physician, I 
will contribute to this scholarship in hopes that it 
blesses a student like me. Thank you GFIA.”

“Thank you for the opportunity and great 
assistance towards my goals.  I’m so very 
appreciative of this.”

I want to thank you for selecting me among many 
applicants to receive this very generous scholar-
ship.  I am very appreciative that you are willing 
to assist students like myself with the fi nancial 
obligations that come with attending college.  This 
will be a tremendous help in continuing my educa-
tion to prepare me for my future goals and career 
aspirations.”

“Thank you so much for selecting me as one of 
the recipients of this scholarship. The money will 
be of great aid to me as I take the next steps in 
furthering my education at Johns Hopkins. I am 
very grateful that GFIA recognizes the impor-
tance of education and sees the potential in many 
students, including myself.  Thank you so much for 
this opportunity.”

 “As an aspiring sociologist who hopes to create 
policy change to benefi t marginalized groups, I am 
beyond appreciative to have received this award.  
Thank you for helping me advance my educa-
tion.” 

“I am sincerely honored to be selected as the re-
cipient of the Mal Bailey Scholarship.  I understand 
he was an outstanding leader and member of 
your distinguished organization.  The generosity of 
this scholarship will help me attain a degree from 
the University of Georgia, where I plan to major 
in Biology.  I am truly thankful for the scholarship!   
I am eager to begin the new chapter in my life and 
this scholarship will help fulfi ll my dreams. “

 “I am sincerely honored to have been selected as 
a recipient of a GFIA Scholarship.  As I complete 
my education at George Washington University, I 
am very thankful for receiving your thoughtful gift.  
Because of your scholarship, you have lightened 
my fi nancial burden, which allows me to focus 
more on the most important aspect of school, 
learning.”

“This scholarship is peace of mind to me. I have 
been worrying about paying for college since I 
saw my fi nancial aid, and now I am less worried 
about taking out loans or asking my parents for 
help. Thank you so very much.”

“Thank you so much for selecting me for the 
Legacy Scholarship. This money will help pay for 
my education at the Univ of GA.  I am so honored 
and grateful for this award.  I have so many won-
derful memories of attending the GFIA conven-
tions with my dad and this will truly add to those 
memories. Thank you for your constant hard 
work and devotion to the grocery industry.”

“Thank you for helping me reach my goals! This 
scholarship is greatly appreciated. I’m looking for-
ward to pursuing a career as a physician’s assistant 
and your monetary support is overwhelming.”

Parker Kauffman, Empire Wine Distributors
Winner of a GFIA Scholarship 

Anna Robinson, Publix Super Markets, Inc.
Winner of a GFIA Scholarship

Jewell Wilson, Wayfi eld Foods
Winner of a Wayfi eld Foods Piggyback Scholarship

David Walker, Wayfi eld Foods
Winner of a Wayfi eld Foods Piggyback Scholarship

Madison Freeman, The Kroger Company
Winner of a Kroger Piggyback Scholarship

Byan Frank, The Kroger Company
Winner of Legacy Scholarship 

Jameisha Williams, Food Depot   
Winner of a Food Depot Piggyback Scholarship

Noah Reyna, Blue Bell Creameries
Winner of the Mal Bailey Memorial Scholarship

Tony Lopez, Merchants Distributors, Inc.
Winner of a GFIA Scholarship 

Justin Kim, Publix Super Markets
Winner of a GFIA Scholarship

Bret Barrow, Bunzl USA
Winner of a Legacy Scholarship

Cade Cotton, Quality Foods
Winner of a Quality Foods Piggyback Scholarship
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