DON'T MISS OUR CONVENTION SEMINARS!
FRIDAY, JULY I8TH

Mastering Your Memory
9:30AM - 10:40AM

Do you have difficulty remembering names? Do you rely on name tags at events where
you may see people only a few times a year?! The human brain possesses an incredible
amount of power to store and recall information. Unfortunately, most people are never
taught how to fully access this ability. In this fun and highly engaging training, attendees
will learn unique and exciting methods to increase their memory skills to extraordinary
levels.

TyLER 2yIELL Most importantly, this intriguing program teaches participants how to use these

President concepts in daily life. You will learn 3 actionable techniques to instantly recall names,

. increase overall memory skills, discover new methods to recall lists in order, and lead

Tyler Enslin meetings and give presentations without notes. You can try out your new skills at the
International GFIA convention!

Capitalizing on the Growth of Global Foods
10:50AM - | 1:35AM

Gain insights into two of the fastest growing global food types in the US -
Mexican/Central & South American and Middle Eastern/Mediterranean. Both cuisine
types are experiencing significant YoY growth across all retail channels and in all
geographies. Learn about the premiumization of global foods and what dietary
considerations within these brands that are outperforming the market.

Discover methods for identifying ethnic demographics and ancestry within specific
Nick Lenzi market areas to better understand cultural preferences and local demand. Practical
: : tactics, such as strategic product selection and seasonal promotions, will also be shared
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of Marketin to enhance engagement and sales among these groups. Creating a relevant shopping
& experience can help grocery managers and category specialists expand their customer
Lipari Foods base and drive success in the international foods aisle.

Creativity and Curiosity- Driving Differentiation in Retail
11:45AM - 12:15PM

What makes one company average and another great? What separates good stores
from spectacular ones? Marketing? Merchandising excellence! Operational discipline?
Financial stewardship? All are required to make any company successful.

But there are two other words, powerful words, which separate the good from the
great: curiosity and creativity. WWe don't often talk about those two words in the
food industry, but great entrepreneurs use them and understand their power. They

JOHN ROSS make them a part of their culture and, as a consequence, their companies become

- leaders in their industry. This seminar will look at curiosity and creativity in grocery
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retail, using examples from all over the globe, and outlining a process for making those

Independent skills a part of company culture. Finally, we will look at how suppliers and retailers can

Grocers Alliance use the two techniques to create breakthrough results together.



